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These features mean longer film life: the large, slow-speed sprockets 
are gentle on your film; the free swinging gate makes it easy to adjust 
film in the aperture; an embossed threading line provides a guide for 
exact length of upper and lower loops; the recessed sprockets and rollers 
prevent picture or sound track area from touching metal; the sweeping 


curve of the film path has no bends to kink your film. 


Other features: The new RCA 16 mm. projector will include other 
important advances in projector design, such as even-tension take-up; 
completely removable gate; aspheric condenser, for efficient use of light; 
amplifier with inverse feedback for true sound; centralized controls; 
rewind without changing reels; one point oiling; standard tubes and 
lamps; rotary stabilizer to keep sound on pitch; aerodynamic cooling 
to prevent hot spots; lower film loop adjustable while in operation; 


theatrical framing. 


Availability : Because of military demands these new RCA projectors 
are not available now for civilian use. But plan to see the new RCA 
projector before you purchase post-war equipment. Rap1io CORPORATION 


or AmeriIcA, Sound Equipment Section, Camden, New Jersey. 


RCA 16 mm. PROJECTORS 


THE’ Simptiziey FL PA 





it in the dark! 


Rapid, accurate threading is possible with the 
RCA film path. Note the four easy steps. 


under large 
upper sprocket 
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in aperture 
behind free 
swinging gate 


o-—™ 


around the 
sound drum 
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and under the 
large lower 
sprocket 

















When Post-War Competition Starts, 


How Quickly Can You Train 


a Sales Force? 

















PROOF 


If you want proof that Caravel 
Plans get results, check with 


American Bible Society 
American Can Company 
American Viscose Corporation 
The Bates Manufacturing Company 
Bethlehem Steel Company 
Black & Decker Manufacturing Company 
The Borden Company 
Cadillac Motors 
Calco Chemical Company, Inc. 
Cluett, Peabody & Company, Inc. 
Dictaphone Corporation 
E. I. duPont de Nemours 
Eberhard Faber Pencil Co. 
Ethyl Gasoline Corp. 
Godfrey L. Cabot, Inc. 

The B. F. Goodrich Company 
Hart Schaffner & Marx 
Jenkins Bros. 
Johns-Manville Corporation 
Kenwood Mills 
Mohawk Carpet Mills, Inc. 
National Biscuit Company 
National Lead Company 
Pepsi-Cola Co. 
Remington Arms Company 
Socony-Vacuum Oil Company, Inc. 
Swift & Company 
The Texas Company 


OR ANY OTHER CARAVEL CLIENT 


























APPROACHING VICTORY is a challenge to every company pro- 
ducing war materiel to step up output... shorten the war... 


Meanwhile. it is also a challenge to managers of sales personnel 
and training to be ready with a top-flight training program. 


The planning of such a program need not slacken your war-time 
effort in the least. 


To the contrary, there are many things you can set in motion—just 
by saying the word—which will save you months of headaches 
and delays when the moment for conversion comes. 


For example, there's research to be done, by an experienced pro- 
ducer of training films, to help determine basic needs . . . to estab- 
lish a sequence of subjects to be covered... to devise the most 
effective treatment ...to prepare preliminary outlines... 


More than that, there are certain training films which presumably 
can be put in work RIGHT NOW — so that when war ends, you 
can swing into instant action. 


Already some of the largest companies in America are organizing 
and preparing comprehensive sales-training programs against 
the Day of Victory. May we offer suggestions as to a sound and 
practical procedure? 





CARAVEL FILMS 


INCORPORATED 


New York « 730 Fifth Avene * Tel. Circle 7-6112 
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IT’S LIKE A TWO-MAN JOB! 


To project pictures with maximum clarity and 
brilliance requires an efficient screen as well 
as a good projector. When the screen is soiled 
or streaked, the best projector in the world 


5 . . . 
can’t do your pictures justice. 


The projection of your training films will 
suffer from such unequal teamwork when a 
soiled or worn screen is used. Replace the 
screen surface with a new Da-Lite! There are 


Da-Lite replacement fabrics with white, silver 
I 





or glass-beaded surfaces for all requirements. 
Complete Da-Lite screens in many sizes and 
styles are also available, including spring- 
operated and electrically operated hanging 
screens and the famous Challenger. This popu- 
lar tripod model is the only screen that can be 
adjusted in height without separate adjust- 


ments of the case or fabric. 


Write for the Da-Lite catalog and name of 


nearest authorized Da-Lite Screen dealer! 





DA-LITE SCREEN COMPANY, INC. 


Dept. 1IOBS, 2711-2723 North Crawford Avenue, Chicago 39, Illinois 
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Ask the men who have operated and 
serviced Ampro 16-mm. sound projectors in \ 
training camps and behind battle fronts 

the world over. 

They will tell you almost unanimously, as 
they have told us, that Ampro projectors 
have come through the gruelling tests of war 
with the highest record of performance. 

That means millions of new friends 
for Ampro and increasing recognition of 
Ampro quality and design. 

These facts are important to you when 
you are deciding upon the sound-on-film 
equipment that will play a vital role in your 
sales, training and publicity programs. 

To keep in touch with the latest develop- 
ments in this field, write today for the 
Ampro catalog of 8-mm. silent and 16-mm. 


silent and sound projectors. 


Buy War Bonds 


Ampro Corporation + Chicago 18, Illinois 
Precision Ciné Equipment .* 
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“First Steps in First Aid,” a motion 

ae ae oe nae oo de 

Bureau of Mines . . . 
* ,.. led in popularity in 1943 .. . in such 
wide demand that as many as 100 copies are 
booked for distribution six months in ad- 
vance,” says the Bureau of Mines. 

Such a record is proof that a film has im- 
pact—the quality to impart knowledge 
quickly and dynamically. 

Impact in a training film program is 
achieved through an intelligent application 
of teaching fundamentals, professionally 
interpreted in the motion picture or slidefilm 


medium. 


Select your film producer on his demon- 
strated ability to give your training program 


im pact. 


BURTON 
HOLMES 
FILMS 


‘ 


50 YEARS 





BURTON HOLMES FILMS 


Incorporated 
7510 North Ashland Ave. 
ROGers Park 5056 


Chicago 26 





CAMERA 


E Y E 


te TO MEET MILITARY AND ESSENTIAL CIVILIAN 
REQUIREMENTS for photographic film, the film 
producing industry has increased its output by 
about 45 per cent as compared with 1941 pro- 
duction, the War Production Board reports. 

Film production by the eight companies in 
the industry reached an all-time high in the 
second quarter, 1944, when output totaled almost 
160,000,000 square feet. In the third quarter, 
production dropped to an estimated 136,000,000 
feet, because of a seasonal decline in manpower 
and because some film production equipment, 
used at capacity for a long time, needed clean- 
ing and repairs and was temporarily out of use. 

Military requirements for film have increased 
constantly since the beginning of the war. Six 
times as much gun camera film, used for train- 
ing and combat purposes, was needed by the 
armed services in the third quarter as compared 
with the first quarter of 1944. 








16mm Neeps Exceep HoLLywoop 

In terms of screen time, more 16-millimeter 
film is used by the Army and Navy to make 
training pictures than is used by all the motion 
picture producers in Hollywood. To meet the 
increased need, manufacturers are making this 
type of film at seven times the 1941 rate. 

Third-quarter requirements for aero film, used 
chiefly for military reconnaissance and map- 
ping, tripled as compared with first and second 
quarter requirements. Direct and indirect mili- 
tary demand for X-ray film has more than 
tripled since Pearl Harbor. Besides its use for 
medical purposes, X-ray is used in war plants 
to detect defects in war equipment. 


War Demanps at Hicu Lever 


Of the 555,000,000 linear feet of 35-millimeter 
motion picture film expected to be available in 
the fourth quarter, 1944, at least 231,000,000 
feet are needed for war purposes. With the aid 
of motion pictures, men in the armed forces 
learn to shoot—and hit—all types of targets 
under simulated battle conditions. Through the 
use of motion pictures, service men and women 
are taught to use and repair military equip- 
ment, to meet emergencies in battle, and to 
recognize enemy equipment. By means of motion 
picture film, too, battles are recorded and enemy 
positions and techniques are analyzed. 

As new combat theaters are opened, military 
supply lines are lengthened, and increasing 
quantities of film are needed at new supply 
points. As the Allied armies advance, more 
film is needed by the Army, Navy and other 
Government agencies for rehabilitation, propa- 
ganda, educational and entertainment purposes 
in the liberated areas. 

Between 65 and 70 per cent of all the film 





produced is being allotted for “civilian” pur- 
poses. However, over half of this amount con- 
sists of film that is ultimately used by the 
armed forces. 


MAINTAIN CIVILIAN ALLOTMENTS 


Actually, therefore, about 15 per cent of 
total film production is being made available 
directly for professional and amateur photog- 
raphers for other than war purposes. Overall, 
this represents more than 50 per cent of the 
amount of film available for professional and 
amateur photographers before the war, though 
WP85 attempts to maintain the supply of certain 
types of film, such as those needed by the print- 
ing and publishing industry, at levels above this 
average. Since military requirements are ex- 
pected to continue at a high level, a larger per- 
centage of total production cannot be made 
available to civilians in the near future. 

Film production has been maintained at the 
capacity of the industry despite manpower and 
material problems. While students working dur- 
ing their vacations have helped the industry meet 
its requirements for unskilled labor, the need 
for skilled labor remains critical. Additional 
skilled labor is required, particularly for per- 
forating motion picture film and for working on 
special-size industrial film. Because of this short- 
age, employees in some of the plants are work- 
ing 10 or 12 hours a day. 


No MATERIAL SHORTAGE PROBLEM 


Shortages of materials have not yet hindered 
production to any great extent. Though many of 
the chemicals needed to make photographic film 
are required also for combat items, WPB has 
made every effort to maintain a steady flow of 
materials to film producers, because of the im- 
portance of film to the conduct of the war. 


Britain Discovers the Industrial Film 


% British Inpustry is rushing to a realiza- 
tion of the value and significance of commercial 
films, according to the Economist, a leading 
British business publication. Extensive use of 
films by the Services and supply departments 
as a means of instruction and propaganda has 
led industry to the conclusion that a well-made 
film can give the public a 15 or 20 minute tour 
of a plant and leave an impression of consider- 
able worth. More, such films may be shown 
anywhere, and Britain’s salesmen, tomorrow, 
will go abroad with a few reels of film—in the 
language of the country to be reached—and do 
a better selling job. 

One producing concern is said to have such 
a backlog of postwar orders that some sort of 
priority system will be necessary; inquiries have 
come from a wide range of industries, including 
textiles, steel cars, pottery, and flower nurseries. 

Declares the periodical, “The sudden realiza- 
tion of the possibilities of the film is a welcome 
reflection of the willingness of industry to adopt 
new methods, of the more progressive outlook 
that is essential if Britain is to remain in the 
vanguard of industrial nations. 
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Issue One, Volume Six of Business Screen, the National Magazine of Visual Aids to Industry and Education. Issued by 
Business Screen Magazines, Inc., 157 East Erie Street, Chicago 11, Illinois on October 28, 1944. O. H. Coelln, Jr., Editor; 
E. T. Lundgren, Production Director; Felice Mendenhall, Eve Erickson, Rosemary Kemp, Editorial Assistants. Staff Members 
in Service: Lt. Robert Seymour, Jr., Pvt. H. L. Mitchell. Subscription: $2.00 for eight consecutive numbers (one complete 
volume) ; Foreign and Canada $3.50, including duty. Entire Contents Copyright 1944 by Business Screen Magazines, Inc., 
Reprint permission granted on special request. Trademark Reg. U.S. Patent Office. 
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Wo - NEW VISUAL AIDS FOR 


Over 250 U.S. Office of Education Motion Pictures 








Each subject a complete visual unit—16mm. soun 
filmstrip, and instructor's manual. 


Supervised and produced by visual trainin 
Office of Education. 
* low priced—as little as $15 a subject. 





A FEW OF THE WIDE VARIETY OF 
U.S. OFFICE OF EDUCATION FILM SUBJECTS 








NGINEERING 


179 Slide Rule 
173 X-ray Inspection 


g specialists of the U.S. 


CLASSROOM USE 


and Filmstrips Available 


d motion picture, 







In the new U. S. Office of Edu- 
cation series teachers have films 
dealing with virtually every 
course of study given in the 
nation’s schools. These films are 









174 Measurement with Light Waves 


175 The Electron 


expertly made, professionally 
filmed, and have a tested effi- 












FARM WORK 


199 Sheep Shearing 
454 Care ofa Tractor 


ciency in “showing how.” Each 
forms a perfect supplement to a 
given course of study. Over 250 
films and filmstrips are avail- 
able now. Send for catalogs! 





460 Repainting o Frame Building 
458 Horseshoeing 





















NURSING 


¢ New Born Baby 


tient 
Blood Pressure 


412 Care of th 
] 404 Feeding the Pa 
MN-1 51 1l-g Taking 


~ 


22,000 U.S. 0.E. FILMS SOLD 


Since November 1941, when the 
first Office of Education training 
films were released, 22,000 prints 
have been sold to war plants, vo- 
cational schools, colleges and uni- 
versities, and other civilian users. 











N-1511-i Temperature, Pulse and 
_ Respiration < 











Lee 
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412 Care of the New Born Baby 





CASTLE FILMS 





HOW TO OBTAIN U.S.O.E. FILMS 


1 Order the films from your 16mm. Educational Film Dealer. 
(Federal funds may be available for the purchase of films. 
Check and find out.) 


2 If your dealer does not have the films, write Castle Films, Inc. 
3 Send for catalogs describing all the films now available. 


4 Send in your name to be put on our mailing list for monthly 
data on new films. 





30 Rockefeller Plaza 
New York 20 


THE UNITED STATES 
OFFICE OF EDUCATION 





Field Bidg. 
Chicago 3 


Russ Bidg. 
San Francisco 4 


Distributor for 
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We are in the business of creating and 
producing motion pictures—and have been in it for 25 
years—and looking back over that quarter of a century 
we observe that seldom have we made just one picture 


for a client. 

Examine a list of our customers and their productions, 
and you'll find that most of them have been with us—yes, 
and we've been going along with them—for years. 

With new conditions and problems arising in this 
changing world, many a business, we believe, might do well 
to talk things over with a producer who is interested in 
their long haul problems as well as the immediate ones, 


a producer who merits their confidence as a counsel. 


Creators and Producers 


of Sound Motion Pictures 


for Commercial, Educational 


and Television Application. 





Wilding Picture Productions, Ine. 





°° CLBVEUCAND @ > . HOLLY WOO D 
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YOU can lick 
your manpower 
shortage 





@ Much of the manpower shortage /sv't actually a shortage of 
workers at all! 

It’s a shortage of ski/l. 

Right in your plant there are people who could do high-pre- 
cision jobs ...could man complex production machines... if 
they had the sé//l. 

And you can give them that skill... in a few short weeks... 
with sound-motion pictures. 

The U. S. Office of Education has produced hundreds of produc- 
tion training films... has made them available to you through the 
B&H Filmosound Library at nominal cost. 


Nearly 20,000 prints of these movies are now in daily use... 
speeding the training of men and women in industry . . . giving 
them the skills that industry needs today. 

Send for a complete catalog of training films. See how com- 
pletely they cover the various phases of production. We'll be glad 
to help you in every possible way to get your training program off 
to a good start. 

Bell & Howell Company, Chicago; New York; Hollywood: 
Washington, D. C.; London. Established 1907. 


FILMOSOUND FOR TOMORROW 


The B&H Filmosound of tomorrow, Opti onics 
based on the time-tried features developed ry 4 ” 
by B&H engineering, will y 
embody significant advance- 







ments in movie projection mo¥ 
which have resulted from 
the combat-tested principles 
of *Opti-onics. 





*lrade-mark registered 


*Opti-onics is OPTIcs... electrONics... 
mechanlICS. It is research and engineering 
by Bell & Howell in these three related 
sciences to accomplish many things never 
before obtainable. Today, Opti-onics is a 
WEAPON. Tomorrow, it will be a SERV 
ANT ... to work, protect, educate, and 
entertain. 


Part of avast educational program, the films from which these scenes 
aretaken were paid for by special Congressional appropriation. They 
cover the specific operation of nearly every machine tool as well as 
shipbuilding and fitting, aircraft, optical, and many other skills. 
It has been proved over and over again that they speed learning. 


All are available for rental or sale from the B&H Filmosound 
Library. Rental fees are moderate and are rebated against the 
purchase price of prints bought within 30 days. 





Fe Fee eee ee eeeeeeeeeeeeeeeeeeer, 


BELL & HOWELL COMPANY 

1808 Larchmont Ave., Chicago 13 

Please send catalog of industrial training films ( 
complete Filmesound Library Catalog and Filmo- 
sound V --- Folder 


Products combining the sciences of OPTics « electrONics + mechaniCS 


PRECISION- 
MADE BY 


Requested by . ‘* BS 8-44 
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In war, in peace, 

you can depend upon G-E quality 

1. Designed for specific optical needs 
and for maximum performance. 

2. Differentially coiled filaments for 
uniform brightness (on most pop- 
ular sizes). 

3. Built for extreme precision. 

4. Rigidly inspected for correct source 
dimensions and accurate position. 


G-E MAZDA LAMPS Bie 


GENERAL@QELECTRIC ees 


Hear the General Electric radio programs: 


The G-E. All-Girl Orchestra”, Sunday 10 p. m. EWT, NBC; The World Today” news, every weekday 6:45 p. m. EWT, CBS. 











AND HOLD THEM 
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POSTWAR PLAN BOOK 


FOR THE 
MOTION PICTURE EQUIPMENT Sound-on-Film Projector 


FILE 















DeVRY 16mm. 


TO SPEED UP s.* 
POSTWAR SALES we Ayah 


AND TRAINING PLANS 


Rely on 






IMMEDIATELY AVAILABLE 


*DeVRY TRIPLE-PURPOSE SLIDE- 
FILM PROJECTORS for 2” x2” 
paper or glass slides; single-frame 
slidefilm; and double-frame slide- 
film. Compact, sturdy—easily 
carried. 


*DeVRY PROJECTION SCREENS— 
a complete line of glass-beaded 
Motion Picture Screens available 
in sizes from 30” x 30” to 20’ x 20’. 


*DeVRY STEREOPTICONS show 
standard 3%"x 4" slides. Lamp 
capacity to 1,000 watts. Equipped 
with heat-absorption filter to give 
slides added protection. 


*DeVRY FILM LIBRARY of 16mm. 
sound and silent films including wide 
selection of Hollywood features and 
interesting short subjects—for rent 
or sale. 


*Slidefilm Projectors, Screens and 
Stereopticons are immediately 
available on MRO-5 ratings of 
AA-5 or better. Write for color- 
ful literature and your FREE 
copy of the new DeVRY FILM 
CATALOG. 
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DeVRY SOUND-ON-FILM PROJECTORS ARE 
PRECISION ELECTRONIC DEVICES 





NOW is not too soon to be making neered for effective, enduring performance. 
equipment commitments—as well as to 
complete postwar sales and personnel 
training plans involving sound motion 
pictures. 

NOW appeals to us as a splendid 
time to be telling you about postwar’s 
improved versions of DeVRY 16mm. 
motion picture projectors that were pre- 
ferred PREWAR by Ford Motor Com- 
pany, International Harvester, Allis- 
Chalmers, Goodyear, Goodrich, and 
other top-flight enterprises. 

A lot of people look forward to own- 
ing a DeVRY—the projector that is 
built like a fine watch . . . the projector 
that assures a brilliant, sharply focused 
image... the projector powered by a 
steady smooth-running motor with a 
mechanism that purrs through reel after 


The DeVRY portable 16mm. sound- 
on-film projector pictured above 
comes in conveniently balanced twin, 
compact suitcase carrying cases. Sep- 
arate amplifier and speaker unit pro- 
vides public address facilities so often 
needed for sales meetings, group gath- 
erings, etc. Colorful descriptive litera- 
ture available on request—F REE. 


For those who desire to film their own 
sequences, DeVRY has a line of depend- 
able 16mm. and 35mm. motion picture 
cameras—the cameras that Hollywood 
cameramen prefer for their “hobby 
shooting’ —the cameras that won signal 
honors for their stamina in filming battle 


epochs such as “DESERT VICTORY”. 





reel without flicker or jump . . . the pro- SCHOOLS FIRST! To schools and colleges 
jector that is so simple, practically any- —whose needs we consider second only 
one can operate it without previous to those of the Army and Navy—we are 
experience or instruction . . . so ruggedly now alloting the FIRST DeVRY motion 
hailt. v omni aeeme of denies picture equipment released for non-mil- 

aE, YOu =e aceu y y- itary use. However we suggest that you 
day-out continuous, trouble-free service plan now to include DeVRY equipment 
... the projector that is a film-saver — in your company’s postwar sales plans. 








a precision electronic instrument, engi- 


WORLD’S MOST COMPLETE LINE OF 
MOTION PICTURE SOUND EQUIPMENT 











= a oe oe oe — ae 
DéVRY CORPORATION, 111] Armitage Ave, Chicago 14, Illinois 1 
Gentlemen: Free and without obligation, please keep us currently informed on | 
the availability of your sound motion picture and related equipment. We are l 
particularly interested in the following: | 

] 6mm. Projectors ) 35mm. Projectors | 

~] lémm. Cameras () 35mm. Cameras | 

() Slidefilm Projectors | Screens | 
Stereopticons } DeVRY Film Catalog i 

PR Sng be dcecinedenacescesercncvoooneoes Fa cb heb dsececencieces | 
COMPOAY oc cccccccccccccccccscresssesceeeeeseseeeeesesseeseseess ° ; 
DS NN IPPC COCCTTTITTUT TCT T TITTIES te | 
City ccccccccccccccccecccecsccccccccccccese GOO s cvencccccvecsccceses | 
Lee SD GS ED SED GED GED GED GENS GS GD GED GD ES GS SES GES SD SD GS GD GED GED ED ERED ES 4 
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Film Cleaning 
Machine 












Write for Mlustrated 
Literature 





PRODUCTS 


WEST 42 TREET NEW YVORK.N.Y 













Your I6mm Projector 
Is Needed for War! 


Enlist your !émm sound projector in the 





6th War Loan Drive. See your state chair- 








man today for details on this vital need! 











LATE NEWS 


* Bell & Howell Company, pioneer 





in its field in motion picture equip- 
ment, with the appointment of J. 
Harold Booth as Vice President in 
charge of Merchandising, takes an- 
forward in 


other step postwar 


planning. 
Although 


most entirely 


currently engaged al- 
in war production, 
and not losing sight for a moment 
of the importance of continuing an 
uninterrupted flow of supplies to 


forces, Bell & Howell 


realizes the necessity 


the armed 
nevertheless 
for planning now to insure con- 
tinued employment during the re- 


ahead. Mr. 


Booth’s 16 years with the Company, 


conversion — period 
in engineering, sales, and executive 
capacities, will fit him for his new 
responsibilities, and under his rec- 
ognized and able guidance plans 
from the 
formative stages into a working de- 


are already emerging 


sign for postwar merchandising. 


Britannica Films Names 
Lissack General Sales Manager 


* H.R. Lissack has been appointed 
general sales manager of Encyclo- 
pedia Britannica Films Inc. it was 
announced recently by E. H. Pow- 
ell, president of Encyclopedia Bri- 
tannica. Mr. Lissack has been with 
Britannica since July 1941 and has 
recently been director of distribu- 
tion for the film company. 

Mr. Lissack’s training as an edu- 
cator and his broad and practical 
experience will be a valuable asset 





|. Harold Booth, Vice-Presiden 
Bell & Howell Company 


in presenting a program of visual 
education to the educational insti- 


tutions of the country. 


Chicago Film Workshop 
Program Is Announced 


+ For many years educational, so- 


cial and industrial organizations in- 
terested in the use of the film as a 
media of education have indicated 
a need for a clearing house service 
which would provide assistance in 
the selection of films on special 
problems, previewing of films, in- 
formation on film sources and train- 
ing in the use of the film. To fulfill 
Adult 


Council, with the cooperation of the 


this need, the Education 


several agencies listed, has an- 
nounced the Chicago Film Work- 
shop Program. 

The preview of films and demon- 












































strations of techniques in their use 
will be held in the Board of Edu- 
cation Conference Room, 753, at 
228 N. La Salle Street, twice each 
month. The first session will be 
held at 3 P.M.. Friday, November 
10th, the second November 24 at 
3 P.M. 


Hazel Calhoun Acquires 
Atlanta Visual Organization 


+ Announcement is made this month 
of the purchase by Miss Hazel Cal- 
from Mr. C. R. Reagan of 
the Reagan Visual Education Com- 
pany, Atlanta, Georgia. Miss Cal- 
houn has been active'y 


houn 


assoc‘ated 
with Mr. Reagan for more than 10 
years, the last 7 of which she has 
served in the capacity of Manager 
of the Atlanta company. 

under a new trade 
CaLHouN Company. Visual 
Education Service 


Operating 
name 
the policies of 
operations will continue the same. 
As special representatives for Bell 
and Howell Company, Films: In- 
corporated, Spencer Lens Company, 
Society for Visual Education, and 
other leaders in the visual aids 
field, the staff of trained personnel 
will continue to assist educational 
institutions, the Armed Forces, and 
industrial training divisions with 
plans for and use of visual aids 
material. 

Mr. Reagan. who is serving for 
the duration as Associate Chief of 
the Bureau of Motion Pictures, 
Office of War Information, Wash- 
ington, will return to Texas after 
the war to be associated with his 
visual education organizations serv- 
ing the Southwest. 








PROTECTION 
FOR MOVIE FILM 
against 
WEAR ... OIL 
WATER 
CLIMATE 
SCRATCHES “£3 
FINGER- / 


’ 
3) 


e/ 


130 W. 46th St. 
New York City 


TREATMENT 


THE LIFE 
OF THE 





ASK YOUR DEALER 
VAPORATE CO.,Inc. BELL & HOWELL CO. 


1801 Larchmont, Chicago 
716 N. Labrea, Hollywood 





LASTS 


FILM 








16MM & 35MM 


sound-slide film service. 


203 E. 26th ST.. NEW YORK CITY 





motion picture projection 
service. 
school, church showings, supply equipment and operators. 
Full responsibility, one-time or long runs in New York, 
New Jersey, and Connecticut. Continuous projection and 
Have largest local list of the- 
atrical outlets for top quality industrial films. 


KING COLE'S SOUND SERVICE, Inc. 


Arrange club, 


LEx. 2-678! 














SOUND SLIDEFILM 
EQUIPMENT 


The Complete Line 





Eight Models to Choose from 





Record Players 
Public Address Systems 


Turntable Units 


0.J. McCLURE TALKING PICTURES 


1115¥, WASHINGTON BLVYD.—CHICAGO—CANal! 4914 
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Another Film Contribution to 
the Training Needs of Industry 





FEATURING THE MODERN TECHNIQUES 
OF PRODUCTION WELDING 


Here is the latest Chicago Film Studio production 
designed to meet the essential training needs of 
industry in the first complete story of production 
welding ever to reach the screen! In sound motion 
pictures, the drama of the electric arc is reacted — 
a gleam which has grown from a glimmer — grown 
500 times in 10 years! Here, too, is an education in the methods used to cut 


costs and speed production in the fabrication of all-welded products. 
AN “INSIDE” STORY: 
NOW MADE AVAILABLE TO ALL 


Filmed in the plant of the Harnischfeger Corporation, one of the world’s larg- 


est makers as well as users of all-welded equipment, “New Horizons in Weld- 








ing” is really an “inside’’ story. You see the testing laboratories, the template 
makers, the set-up men, the welders themselves — plus the host of time — 
and labor-saving devices which, in a few short years, have brought production 
welding from a dream to a reality. 

* ok # 


P & H offers this absorbing educational feature to manufacturers, industrial schools, shipyards, 
government agencies and other interested groups. Inquiries should be addressed to: Harnischfeger 
Corporation, Welding Division, 4400 West National Avenue, Milwaukee 14, Wisconsin. 


Film Studios 


MOTION PICTURES SLIDE FILMS 


STUDIO AND GENERAL OFFICE—18 WEST WALTON PLACE—CHICAGO, ILL.—WHITEHALL 6971 
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eo NATION’S urgent need for civilian goods 
dictates the earliest possible return to normal 
production and distribution. To make and sell 
the things the public wants and needs returning 
Gls, demobilized war workers—even perma- 
nent employees—must be trained for new jobs. 

The best interests of private enterprise dictate 
that men be put back to work as speedily and 
efficiently as possible to satisfy peacetime needs 
and maintain a high standard of living. 


Training Films will repeat 
their Wartime Accomplishment 


Training films helped us to muster and arm a 


mighty military machine. Moving pictures and 
















Sales and Service Training Will Loom up Big 


slide films helped to teach our fighting men the 
arts of survival and victory . . . fostered skill in 
war production and inspired greater productive 
capacity . . . brought understanding of war's 
problems to America’s millions. 

Proved in the crucible of combat, these vital 
teaching aids will serve as faithfully in solving 
the complex problems of peace. 


TO MEET YOUR TRAINING FILM NEEDS 


On the Sound Masters staff are men qualified to deal with 
every aspect of your post-war problem. Their experience 
equips them to work with you in carrying out sales and mer- 
chandising programs, training and retraining manpower, 
handling public relations problems through human-interest 
stories to vitally interested audiences. 

These men will be happy to discuss with you the job slide 
films and motion pictures can do for you in the future. 


SOUND MASTERS, Inc. 
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INDUSTRY & EDUCATION e 


VOLUME SIX 





“The number of people who can read is 
small, the number of those who can read 


to any purpose much smaller, and the num- 





day’s work to read . . 


ber of those who are too tired after a hard 


enormous. But all 


except the blind and deaf can see and hear.” 


GEORGE BERNARD SHAW 





PROM WES WOMORS VNEWPOUNT 


EYOND QUESTION, the greatest 
B single national need, where this 
medium of visual communication is 
concerned, is for real national unity 
of our purpose and program. 

Not regulation but public educa- 
tion is the real result to be achieved. 
The public which can and should 
make use of the motion picture, the 
filmstrip and the sound slidefilm is 
the entire American population. 
Specifically, our buying public con- 
sists of a great segment of our in- 
dustries, every one of our schools, 
organized groups and churches, lo- 
cal, state and Federal government 
and untold thousands of similar 
users of the film who today lack 
comprehension of its special re- 
quirements. 


Where We Lack Clarity 


+ We are still subject to the con- 
fusion of the entertainment film 
tradition. As long as the product of 
the amusement film maker is given 
an educational label, as long as it is 
advertised and ballyhooed in the 
pages of respectable and otherwise 
thoughtful educational journals, this 
confusion will persist to the dis- 
advantage of the educational film 
medium and slow its progress. 

The notion persists that it is 
industry's responsibility to shape 
the thinking of our school popula- 
tion through the classroom film. 
Beyond a nationwide vocational 
need and the inalienable right to 
purvey honest facts and true infor- 
mation to any and all American 
audiences, there is no special field 
of production here that has not 
existed for many years. Private En- 
terprise, like Organized Labor will 
need no defense program but rather 
should look to its own program of 
internal service, goodwill and good 
management. Visual interpretation 
of such problems should take the 
full time of all available produc- 
tion sources. 


Canada Shows the Way 


+ We have paid frequent tribute to 
the work of the National Film 
Board in Canada and to its truly 
great executive, Mr. John Grierson, 
Commissioner. Some of his words, 
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reviewed by us recently in a speech 
which Mr. Grierson delivered to the 
International Labor conference at 
Philadelphia, are certainly worth 
quoting at this time: 

“We had to come sooner or later 
to a more realistic conception of 
our information to industry. We 
discovered that absenteeism might 
have a great deal to do with local 


* transport conditions or local health 


conditions or local housing condi- 
tions. We discovered that the em- 
ployment of women involved a con- 
sideration of creches and communal 
kitchens, and even a consideration 
of the opening hours of beauty par- 
lors. We discovered that there was a 
basis in reason—local reason—yes, 
even for the attitudes and actions of 
the people. With any true sense of 
democracy we should have known it 
from the beginning. 


Democracy Is ALL-INCLUSIVE 

That was not all. We discovered 
that the cooperation of the workers 
in any effort, national or otherwise, 
is dependent on the amenities which 
surround not only their lives inside 
the factory but their lives outside it. 


We discovered that the degree of 


WORKERS ATTENDING THE EDUCATIONAI 


their participation depends on the 
degree to which, as free men, they 
are allowed to participate in the 
understanding, direction and man- 
their own lives and 
their own work and their own des- 
tiny. We discovered, finally, that all 
the patriotic ballyhoo, all the gen- 
eralizations about black and white, 
all the exhortations, abuses and 


agement of 


threats are not so important or so 
basic as a credible pledge, imple- 
mented in action, that the war is for 
the sake of 
everywhere, and nothing if not that. 


the common people 


BurtpiInc New AUDIENCES 


Speaking for Canada, we are 
today building an audience outside 
the theaters on an intensive and 
even scientific scale. Like the United 
States, we have libraries of films all 
over the country, available to every 
social, educational, professional and 
service group which either wants 
them or can be persuaded to want 
them. We have voluntary projection 
services, organized in the big towns 
to provide projection. They are 
trained by the government and their 
services as a private contribution to 
the community welfare. 


AssociaATION Lapor Couuiece held at Port 
Hope, Ontario, Canada, in recent months, discussed the great potentialities of the film 
medium in education, particularly the program of the National Film Board. 





We have travelling theaters, main- 
tained by federal and provincial 
authorities, trade unions, coopera- 
tives and national associations. They 
move from village to village and 
town to town on schedule. Some of 
them play the rural schools and the 
village halls, and address rural au- 
diences in terms of the special in- 
terests which rural audiences have. 
Others move from town to town, 
playing the factories, in and out of 
working hours. 

Presently, we hope to develop 
other such specialized services to 
women’s groups and others, and we 
look forward to the building of 
community halls throughout the na- 
tion in which projection services 
are an essential part of the life of 
every community. 


A HUNGER FOR KNOWLEDGE 

We find these audiences very 
practical in their demands. We do 
not get the picture of a public bent 
to the last button on entertainment 
and escape. On the other hand, the 
picture which comes to us is of a 
people who are hungry for a know}- 
edge of the future, for a chance to 
understand what is in the making, 
and how they can best participate 
in it: not only as to its benefits, but 
as to its duties.” 


Organization for Tomorrow: 
* The real need of the various 
elements of the visual industry for 
cooperative organization was never 
more apparent. Not only profit- 
hungry elements from the amuse- 
ment industry but manufacturers 
with potentially idle production 
lines and all kinds of dealers and 
would-be “producers” seemed “just 
All in all, the 
“corner” will be a hectic spot. 
Contributing to the enthusiasm for 
the “boom” this industry is pre- 
sumed to have after “V” day were 
unskilled writers and editors who 


around the corner.” 


failed to distinguish between the raw 
material and the end product. In 
this case, movies were all the same, 
whether intended for entertainment 
or education. Members of the entire 
photographic and amusement trade 
(CONTINUED ON THE NEXT PAGE) 
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are told in glowing terms of this 
field and photographic dealers are 
urged to stock their shelves as soon 
as equipment is available for the 
oncoming “boom.” Photographic 
dealer papers, educational journals, 
and our own promotional depart- 
ments are filled with zeal for the 
future. This optimism is no way 
diminished by a constant stream of 
inquiries and non-priority orders 
firms receive and must turn away 
during a continued period of war 
production. Of a certain backlog of 
existing equipment orders there is 


no question. 


SoBerk THINKING NEEDED 

But those who are experienced in 
the ways of this highly-specialized 
field prefer to soberly consider the 
conditions under which this so- 
called “boom” may either material- 
ize or just as easily evaporate with 
the clouds of war in which it is now 
concealed from clear vision. 


The answer is that nobody buys 





district. 





Rural Education—A Major Enterprise 


The public schools in the rural areas of the United States constitute 
a major enterprise. They affect intimately the 43.4 percent of our 
people who live in rural areas, about 30.5 million on the farms and 
about 26.7 million in the villages not exceeding 2,500 population. They 
enroll over 12,100,000 pupils, or about 48 percent of all public-school pu- 
pils in the Nation. They employ 451,661, or 52 percent of the Nation’s 
teachers. They have 189,062, or about 83 percent of all school buildings 
in the Nation. They expend a total of about $900,000,000 annually, and 
have property with an estimated value of 225 billion dollars. 

In charge of the rural schools are approximately 5,000 local superin- 
tendents and principals, 1,000 supervisors, and 3,400 superintendents of 
larger administrative units, such as the county or the supervisory 

Over 35,000 schools in normal times are served by school busses for 
the transportation of pupils. In all over 4.1 million pupils are trans- 
ported daily in approximately 93,000 busses at a total budget cost of 
nearly 70 million dollars annually. About 90 percent of all 
transportation is for rural pupils. During the decade before the war, 
the number of pupils transported more than doubled. 


HOWARD 


Service, 


A. Dawson, Director of 
National 


pupil 


Rural 
Education Association. 








fields of fiction and non-fiction pub- 
lication. It is as significant as the 
sharp difference between the film 
for mass entertainment and the film 
for individual classroom instruc- 
tion. The most significant point of 


all may well be stated here: that the 


t 


trainers in industry are also essen- 


Teacher training and the training ¢ 


tial prerequisites to the further 
adoption of visual education mate- 
rials and methods. With these needs 
in mind, member companies in the 


industry have formed a national re- 


——————— 








this kind of apparatus without hav- one 
PI sale and use of the visual image is search organization known as the 


Visual 


Council that has as its first objec- 


ing a use for it. That use rightfully 


: the real measure of the amount of Equipment Manufacturers 
belongs to the world of education, : . 

equipment which will be used by 
to the world of industrial relations 


schools and industry in the postwar visual 


tive, the encouragement of 
ind to the world of training and ; : eT 

period just ahead. widest 
facts about the 


medium to schools and industries. 


; research and the possible 
only in its broadest sense is it con- 


dissemination of 
cerned with the popular medium of 


Basic Researcu Is NEEDED 


amateur photography. 1. . . at ; ; ay 
; ete ee rhere is real consciousness of the [he visual industry, comprising 


Not A FIELD FOR AMATEURS field known as “visual education the manufacturer of specialized 


and of its special demands. A tre- ecti Ti > : 
dealers know that I projection equipment and compo 


“fans” 


Photographi ; : 
mendous amount of basic research nents, the producer of educational 


customers who are amateur é . , : 
can and will be stimulated; a great and industrial 


films, and the dis- 
tributors and dealers in the field, is 


often get enthusiastic about the use . hee ° 
' deal of public information concern- 
of their cameras and 16mm projec- : - 
4 ing the present use of the medium badly in need of coordinated na- 
tors in either school or business ‘ . : ee “ogee cep 
; in the armed services may well in- tional organization. This need may 
activities. But what they should also : Pin ; ; 
sure the be realized before long. 


future of the medium. 


understand is that when a foot of 
film is exposed in this way the cus- 


Tue PREMIERE SHOWING in Minneapolis recently of a new documentary film present 
ing the Kenny concept of the disease of infantile paralysis attracted a notable 
audience. Famed Elizabeth Kenny is glimpsed in this audience scene. Immediately 
behind is Reid Ray, president of Ray-Bell Films, the producer of the film. 


tomer has left the field of amateur 
photography and has begun a ca- 
reer in a complex area known as 
visual education.” 

It is vastly important to differen- 
tiate between these fields just as 


completely as we distinguish the 


wm ww | 


ScENES AT LEFT: from Timber to 
Tokyo, new War Department film 
for workers. See page 25 for details. 
A brief review of this film follows: 


TIMBER TO ToKYO—( Directed at the 
Lumber Industry, and manufac- 
turers of wood products, but suit- 
able for showings in other types 
of plants.) A lumberman may ask 
himself the question: “Is cutting 
down a tree as vital as shooting a 
Jap?” This picture shows that it 
is. The film proves that without 
this vital material our war efforts 


2 , . ; would fall far short of victory. 
5) RRA VAAN i This is depicted in the picture 
va Rethateatee rar oT through the medium of exciting 


combat film taken in the South 
Pacific theater of war. Now avail- 
able for plant and union showings. 
Running time: 14 minutes. 





Business Screen Magazine 














. See 
_ 


























gen know-how movies and slide- 
the 


films for training depart- 
ment to top-notch institutional pic- 
tures designed for widespread pub- 
lic showings, American industry is 
fast learning how to use the visual 
medium. 

Pictures like A Recital of Faith 
Reynolds Metal 
Company by Sound Masters), 
Flight Log (Shell), A New Day 
(Westinghouse), Oil Goes to War 
(petroleum industry), Freedom 
Rides on Rubber (Firestone), Mag- 


(produced for 


nesium, Metal from the Sea (Dow). 
and Bill Proctor’s Choice (Becton 
Dickinson Foundation) are serving 
a wide variety of wartime purposes 
from the building of institutional 
goodwill to recruiting of high 
school students to pharmacy as a 


career. 


Postwar Safety Planning 

+ A realistic approach to the post- 
war traffic safety problem, expected 
to far surpass traflic tangles of pre- 
gas rationing days, is offered in a 
sound slidefilm, Traffic Jam Ahead, 
just produced by Sarra, Inc., for 
the National Safety Council. 

In this 20-minute film, sponsored 
by the Council’s Committee on 
Post-War Trafic Safety Planning. 
12 national organizations join in 
presenting a far-reaching program 
that begins with safe road construc- 
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INDUSTRY'S VISUAL PLANNING | 


INDUSTRIAL SPONSORS BRIDGE RECONVERSION ERA WITH MANY 


SKILLFUL PUBLIC AND EMPLOYEE RELATIONS, TRAINING FILMS 








tion and extends to safe-driving 


school classes for *teen-agers. 


Labor's War Service Role 

+ Even in highest-priority manu- 
facturing plants there are employ- 
ees who feel remote from the war. 
Many seek what they believe to be 
more direct opportunity for war- 
time service. This was the problem 
that faced Northern Electric Co. 
Ltd.. operating Canada’s largest 
electrical plant. They are meeting 
this problem with a motion picture 
The Part You Play. The film is be- 
ing shown, with supporting motion 
pictures, to employees from coast 
to coast. It ran for a week at His 
Majesty’s Theatre, Montreal, to al- 


Schrafft’s Visualized 


* The Jam Handy Organization, 
Detroit, has produced for Frank G. 
Shattuck (Schrafft’s), 
headquarters in New York, a visual- 


Company 


ized personnel induction and train- 
ing program consisting of a sound 
motion picture of 18 minutes 
screen time, and three sound slide- 
films. 

The motion picture starts off with 
a personal talk by Gerald Shat- 
tuck, president of the Company, de- 
scribing the scope of Schrafft’s 
operations, and the policies and 
principles upon which its success 
has been based. He then proceeds 


Schrafft factory workers see films on plant operation. 
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low nearly 10,000 employees of the 
main plant and head office to. vis- 
ualize their part in an important 
war service. 

Northern Electric employees are 
the stars of The Part You Play 
produced by Associated Screen Stu- 
dios. The picture tells the story of 
the company’s myriad wartime ac- 
tivities, to enable an employee at a 
specific job to visualize how his 
work fits into the over-all produc- 
tion result. An “old timer” and two 
younger employees provide a fic- 
tional setting, giving the old timer 
an opportunity to explain how im- 
portant each operation is to the 
final result — essential equipment 
for navy, army and air force. 


Training Program 


to outline the activities of the con- 
cern’'s 7,000 employes, located in 
seven cities, including the factories 
and plants which supply Schrafft 
stores and restaurants with candies, 
bakery goods, meats, etc. As he 
speaks, these activities are pictured 
in sequences of motion picture 
scenes. 

The three supplementary sound 
slidefilms are Your Order, Please 
(provides conduct and _ procedure 
patterns for fountain service) ; 
Selling at Schrafft's (shows how 
candy and baked goods should be 
sold, and the proper way to fill 


orders): and Tremendous Trifles 
(a visualized lesson in food serv- 


ice and diningroom conduct). 


SERVES AS REFRESHER COURS! 

The purpose of this program is 
to serve as a “refresher” course for 
regular employes in Schrafft’s poli 
cies, prin iples and methods and to 
help train new personnel. 

The visuals have been integrated 
with the Schrafft personnel train 
ing program along these lines: 

1. The new employe is inter 
viewed and hired by the personnel 
department. 2. The new employe 
assigned to selling is sent to the 
store manager for as:ignment olf 
duty and training. 3. The new em- 
ploye usually starts in the stock 
room where he or she may quickly 
become familiar with the various 
products sold or used in the 44 
Schrafft stores, ingredients going 
into the merchandise, etc. 4. The 
new employe may be ‘assigned to 
the fountain, kitchen waste or other 
restaurant duties, baked goods or 
candy department or may be as 
signed to work as waitress. He or 
she is turned over to the depart- 
ment manager who then proceeds 
to put the employe through a course 
of training which includes the use 
of the appropriate slidefilm. 5. The 
new employe is shown the incentive 


(PLEASE TURN TO THE NEXT PAGE) 


Shop employees also get visual training at Schrafft’s. 
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(Above) scenes from New Hor ms in B 
welder at work, aided by materials hand 
(CONTINUED FROM PREVIOUS PAGE) 
or induction motion picture 
< hrafft's 6. Sound slidefilms are 


also used with older employes who 
a rut, or who 
the 
dures established in the films. 


may have gotten into 


may not be following proce 


Chicago Film Produces 
Production Welding Film 

+ New Horizons in Welding is the 
title of a 
released by 


16mm. sound film just 
the Harnischfeger Cor 
Milwaukee, Wis. A 30 
minute presentation, it deals 
marily with the set-up for produc 
the 


by-step procedure followed where 


. poration, 
pri 
tion welding, 


picturing step 


welding is used on a high-speed, 
mass production basis. It is not only 
the first complete story on the sub 
the but it 
educate in methods 


ject to reach 


screen, 
serves to the 
used to cut costs and speed produc 
tion in modern fabrication of metal 
According to M. H. Ru 
tishauser, Manager of the P&H 
Welding Division. the film will be 
all 


manufacturers, trade schools, 


produc ts 


available to interested groups 


government departments, et 


SuHows VARIED APPLICATIONS 
As all welded 
sents the ultimate in welding appli 


the behind 


manufactur 


fabrication repre 
cations, 
the 


ing 


camera moves 


scenes in a large 
plant where “all-welded” ap- 
plies to some 10,000 different items 
Here you see the experimental lab- 
oratories, where various metals and 
electrodes undergo rigid tests to de 
termine which are best suited to- 
gether 


Many 


as time 


other devices are revealed 


and labor savers, among 
them cranes, hoists, and welding po 
sitioners that permit work to be 
tilted or turned to suit the welder’s 
convenience. Selection of the prope! 
current for any given weld is com- 
pletely visual, and reduced to the 
the 


control on welding machines. 


simplest form by single heat 
Depicts PHENOMENAL GROWTH 

To meet the varied tastes of its 
audience, the picture incorporates 
many sidelights, notably scenes de- 


picting the phenomenal growth of 


18 


ling 


ng showing (from |. to r.) the production 
equipment, Also final X-Ray inspection 
are welding itself. The picture 


the 
im- 


this theme. tracing 


welding 


opens on 


rise of from a mere 
plement of repair to a major pro- 
tool ‘A gleam that 


srown olimmer, 


duction 
has and 


multiplied 500 times in ten years.” 


from a 








(Above) Other scenes show making of templates from engineering drawings. Only the 
template maker and setup man are called upon to interpret drawings. 


Readers interested in exhibiting 
Vew Horizons in Welding or in 
learning more of its contents should 
address the Harnischfeger Corpora- 
tion, Welding Division, 4400 West 
National Ave., Milwaukee 14, Wis- 


consin,. 


Scintilla (Bendix) service school correlates training films and bench work 


Bendix Visuals Train Service Mechanies 


* The Jam Handy 


Inc., Detroit, has produced for the 


Organization, 


Scintilla Magneto Division, Bendix 
Aviation Corporation, Sidney, New 
York, a series of seventeen discus- 
sional type slidefilms to be supple- 
mented with sound motion pictures. 
The purpose of this program is to 
speed up the training of service 
mechanics, to “provide a visual tool 
to help service mechanics and other 
aircraft personnel learn faster the 
proper procedures for installation, 
maintenance, overhauling, and gen- 
eral servicing of Scintilla aircraft 
magnetos.” So successful have these 
visuals proved to be in achieving 
their purpose that the Division has 
arranged to allow their use by in- 
terested instructors in any airline, 
aircraft engine, aircraft factory or 
aviation service school. 

Woven through the visual mate- 
rial is a keynote of safety in the 


installation, care, and repair of 
four general types of Scintilla air- 
craft magnetos. The films are inte- 
grated with workbench demonstra- 
tion and practice and classroom 
teaching. The instructor in the Scin- 
tilla Service School at Sidney, New 
York projects the film correlated 
with the Students follow 
pictured patterns simultaneously at 
individual workbenches. The _ in- 
structor uses a chest mike to save 
his voice and free his hands for 


using the pointer, etc. 


lesson. 


The Scintilla training program 
includes the showing of The Jam 
Handy Kit-set Basic Electricity to 
new students and groups as they 
appear at the plant to attend the 
Division’s School. It has been found 
that this better under- 
standing of the magneto because the 
magneto is, after all, a special form 
of alternating current generator. 


prepares a 


By using slidefilms simultaneous- 
ly with workbench methods the Di- 
vision is following along the lines 
of proved effectual practice in much 
of our wartime industrial training. 
The slidefilm is at its best in this 
kind of training when it is used to 
provide a large, illuminated pat- 
tern for step by step procedure, 
supplemented with instructor’s oral 
explanation and elaboration plus 
the text projected along with the 
pictures on the screen. The Divi- 
sion’s decision to make these train- 
ing aids available to any aircraft 
service shop or organization as a 
means of improving workmanship, 
suggests a procedure which many 
manufacturing firms with similar 
service problems may follow in fu- 
ture. 

How the factor of safe practices 
is interwoven into the Scintilla 
films is exemplified in picturing 
and explaining that if certain mag- 
neto left disconnected 
while the mechanics are working on 


wires are 
it (on the ship), a slight movement 
of the prop might start the engine, 
even though the magneto is par- 
tially disassembled. 


Millions See Goodyear 

Films in Nine Months 

+ Nearly a million persons have 
seen Goodyear motion picture films 
in the first nine months of 1944, the 
motion picture department of the 
Goodyear Tire and Rubber Com- 
pany reports. 

The 18 sound films and 38 silent 
films, which depict various manu- 
facturing operations, unusual and 
spectacular applications of Good- 
year products, scenes in the Far 
East showing how rubber is tapped, 
and production of synthetic rubber 
as well as other subjects of general 
interest, were seen by 903,547 per- 
sons. The films were sent out 5,350 
times in the nine month period. 

Among the films now available 
are Golden Valley-Shasta Dam, 
showing the building of the huge 
California dam, and The Arizona 
Story, dealing with the operation of 
the Goodyear-sponsored Apprentice 
Farmer project at Litchfield Park, 
Arizona. 
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Training Aids That Serve Farm and Factory 


NEW SERIES OF U.S. OFFICE OF 


EDUCATION VISUAL 


AIDS UNITS 


MEET CRITICAL FARM WORK AND FACTORY SUPERVISION PROBLEMS 


F' NDAMENTAL farm skills—horse- 
shoeing, sheep shearing, repair- 
ing tractors and mowers—are now 
being taught with the assistance of 
motion pictures produced by the 
U. S. Office of Education, Federal 
Security Agency, to speed up the 
war training of much needed farm 
workers. 

To offset the shortage of new 
farm machinery, a series of six 
films has been produced on the 
maintenance and repair of farm 
equipment mowers, grain drills, 
cultivators. tractors, and two-bot- 
tom tractor plows. The films show 
farmers how to keep old equipment 
in good working order and what to 
do if a piece of machinery breaks 
dow n. 

Covers ENTIRE SUBJECT 

Each subject is covered thor- 
oughly so that farmers who see a 
picture know what to do and in 
what order, what tools to use, and 
what safety precautions to follow. 
The film Reconditioning a Grain 
Drill, for example, shows how to 
clean and lubricate the fertilizer 
and seed boxes, inspect and repair 
the disc furrow opener mechanism, 
inspect and clean the seed tubes, 
clean and repair the drive chain 
and sprockets, check the clutch, 
adjust the pressure springs, inspect 
and repair the drive wheel mech- 
anism, and calibrate the seeding 
mechanism. 

Besides the six pictures on the 
maintenance of farm equipment. 
there are films on horseshoeing, 
sheep shearing, community canning, 
and repainting frame buildings. 

A CompLete VisuaL Unit 

In addition to the motion pic- 
tures, the Office of Education has 
prepared filmstrips, which review 
and clarify important points in the 
films, and instructor’s manuals, 
which describe the best ways of 
using the visual materials. The 
motion picture, filmstrip, and man- 
ual form what the Office of Educa- 
tion calls an “instructional unit of 
visual aids.” 

Office of Education farm work 
films are used in vocational agri- 
culture classes, 4-H clubs, Future 
Farmers of America meetings, ex- 
tension groups, and community 
gatherings. They acquaint begin- 
ners with the essentials of repair- 
ing tractors or shearing sheep, and 
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show oldtimers new and_ better 
ways. 
PLANNED BY EXPERTS 

The ten farm work motion pic- 
tures, like the more than one hun- 
dred other Office of Education 
training films, were planned by 
technical experts and specialists in 
visual education. Subjects were 
chosen in terms of today’s training 
needs, the sheep shearing picture. 
for example, being designed to off- 
set a shortage of experienced shear- 
ers. All subjects were approved by 
the War Manpower Commission. 

Actual motion-picture production 


was done in Missouri by the Cal- 
vin Company, of Kansas City. Pro- 
duction at all stages was supervised 
by Office of Education representa- 
tives, and by agricultural experts 
including Hoyt Turner, University 
System of Georgia; J. H. Foard, 
State director of agricultural edu- 
cation, Missouri; Wayne Dinsmore, 
Horse and Mule Association of 
America: Adam Schafer, Kansas 
City Stockyards; Robert Falconer, 
editor, American Ironsmith; E. S. 
Bartlett, Chicago Flexible Shaft 
Company; E. M. Black and Vern 
Balk. International Harvester Com- 


TEN VISUAL AIDS UNITS IN FARM WORK SERIES 
+ Following are the titles, running time, and prices of the 10 motion pic- 
tures. (The filmstrips sell for $1 each.) Schools receive a 10 per cent 
discount. Subjects are available from Castle Films, ofhcial distributor. 


NUMBER TITLE 


194, Reconditioning a Mower. Part 1: Cutter Bar 
195, Reconditioning a Mower. Part I]: Drive System 
196, Reconditioning a Two-Bottom Tractor Plou 


197, Reconditioning a Grain Drill 
153, Reconditioning a Cultivator 
154, Care of a Tractor 

198, Community Canning 

199, Sheep Shearing . 

158, Horseshoeing . eee 
160, Repainting a Frame Building 


LENGTH PRICE 
21 min. $27.71 
21 min. 27.71 
25 min. 31.91 
31 min. 36.89 
14 min. 21.49 
22 min. 28.95 
17 min. 24.60 
21 min. 27.71 
19 min. 25.85 
18 min. 25.22 


Macuine SHop Work Fics, released by the Office of Education, include a series on 
Gear Hobbing, produced by Emerson Yorke Studio, New York City. The advisory 


committee on this series (shown below) 


includes (1. to r.) F. V. Eberhardt, Presi 


dent, Gould & Eberhardt, Inc.; Harry Sherrill, USOE specialist; Granger Davenport, 
Gould & Eberhardt; Stanley Bourhill, Paterson Vocational School; G. E. Spies, 
Gould & Eberhardt; and Roy Brock, USOE specialist. 





A. Kauffman, Ohio 
Wool Growers’ Cooperative Asso- 


pany; and L. 
ciation. 


Optical Craftsmanship 

Series Now Available 

NDER the auspices of the Navy 

and the United States Office of 
Education, Bell & Howell has pro- 
duced a series of visual education 
units on Optical Craftsmanship, 
using 16mm, sound motion pictures. 
The project was undertaken at the 
outbreak of the war to implement 
the large-scale expansion of Ameri- 
can production of precision optics. 
No material had been previously 
available for the training of the 
unskilled hands that had to be 
drawn by the thousands into the 
infant industry. 


SHOWN AT PLANT PREMIERE 


The finished films were shown to 
a capacity audience which attended 
the premiere recently and evinced 
a special interest in watching the 
work illustrated in the set of six 
motion pictures. Many had helped 
create the movies in setting up the 
scenes, in performing the requisites 
of an operation in the production 
of fine optics, in cutting, editing or 
titling the films, or in doing any 
one of the many jobs necessary be- 
fore the films were ready for re- 
lease. Wm. F. Kruse, B & H Films 
Division Manager, was responsible 
for the production of this set of 
training films. Terrytoon and Mc- 
Crory Studios produced the ani- 
mated sequences. Printed manuals 
and filmstrips accompany the mo- 
tion pictures. 


EDUCATIONAL VALUE NoTep 


The high professional standard 
and the educational quality of these 
films based on hand and pin-bar 
rough grinding, pitch buttoning, 
and blocking was remarked by 
many who attended the premiere, 
and was commented upon by the 
Company's President, J. H. Me- 
Nabb. 


16 Films on Supervision 
Produced by the U.S.O.E. 
| aaa EMS of shop foremen, per- 
sonnel directors, and office su- 
pervisors are shown in a new series 
of 16 motion pictures, according to 
an announcement made recently by 


(CONTINUED ON THE NEXT PAGE) 
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(CONTINUED FROM PREVIOUS PAGE) terms of today’s training needs and trade and industrial representatives ber 17, at which Arthur B. McLean, 


the Ofice of Education. Federal Se were approved by the War Man- and vocational specialists at a pre- Director of Personnel, Federal Se- 
curity Agency. under which the pi power Commission. view held in Washington on Octo- curity Agency, introduced the films. 
tures are produced and releases PRODUCED BY COMMERCIAL Firms SIXTEEN FILMS ON PROBLEMS IN SUPERVISION 
This film series, called Problems ; : ; ; : , ; ‘ : 
R asia [he motion pictures were pro- * Following are the titles, running time, and price of the films. (Schools 
im u pe rieision was pro uce¢ ry : ‘ J . ° 
the Off f Education to help train duced by three commercial film receive a 10-per cent discount.) 
a ice oO ‘ ( on 0 “4 ) ral a 
thousands of new foremen and su producers—Caravel Films and Her- NUMBER TITLE LENGTH PRICE 
ousands o > > > é S - . : ~~ ° > ° ‘ 
pulaawe im war tedieats bert Kerkow. New York City, and 150. A New Supervisor Takes a Look at His Job . 13 min. $19.21 
e lsorTrs In wa 1dus ies ~ . . ° =. 
| Mode Art Pictures. Pittsburgh 151. Planning and Laying Out Work. . . . . 1Omin. 16.73 
One Aspect in Eacu Fim under contract to the Government. 152. Maintaining Good Working Conditions. . . 99min. 15.48 
; 53 ing wi + Supervis 8 mi 2 
Kach motion picture in the series The pictures may be purchased a ; oe oe os , y peta ’ ; Pa ae a . 24 
. . 4. Ing ? , ce on ( . 29.90 
takes up one aspect of supervision from Castle Films. 30 Rockefeller ai sehen —ws —_ orker to His Job darn y? 
. 155. Instructing the Worker on the lob F d : ‘ 14 min. 21.49 
raises questions commonly faced by Plaza. New York City, the contrac e le iit . 
Ed 156. Placing the Right Man on the Job . . . . min. 19.21 
supervisors, and suggests practical tual distributor of all Office of Edu- pass ie ; aoe 
: ; ee 157. Supervising Workers on the Job. . . «© . WOmin. 16.73 
ways of meeting the problem. The cation visual aids. They may also be, “a? ar tae 
| “f nal a ne ; is if 158. Supervising Women Workers. . . . . . Ilmin. 7.35 
" seniors ne siete Sn ans od i aa nah a ae a 7" 159. Maintaining Workers Interest . . . . . I3min. 19.2] 
) ste ove , oug é ( > oe é : . . 
ul, instead, provoke thought an m my mm edu ional 1 = be 161. Every Minute Counts (Lateness. Loafing, and 
discussion, | SA said braries and dealers. Copies of in- {hsenteeism) ; e . ‘ f 5 e ; . ; ; 10 min. 16.73 
The supervision training motion structors manuals are furnished 163. Improving the Job . . . . 1... O min. 16.11 
pictures, like 150 other Office of without charge by the Othice of Edu- 164. Maintaining Quality Standards . . . . . lOmin. 16.73 
Education training films, were cation to users of the films. 167. Using Visual Aids in Training . . . . . 14min. 21.49 
planned by technical and training Fight of the pictures were shown 168. The Supervisor as a Leader, Part] . . . . 14min. 21.49 
experts. Subjects were chosen in to Government personnel directors 169. The Supervisor as a Leader, Part I]. . . . 13min. 19.21 
I | E 


Scenes from U. S. Office of Education film in Supervision 


Pictorial Review: “Using Visual Aids in Training Series show practical methods of using these visual aids 





> 


Preparing the training class for the showing: training director discusses | Follow up the showing: the instructor stimulates discussion, turns to the 
problems before showing of films. filmstrip for further review. 





aaa 1.1113 





Training men talk it over: "there isn't any one set way to use visual aids ‘Remember, teaching doesn't end when the film does. That's when teaching 
best—determine your own. . begins. You must follow through.” 
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lomm Films Join the 6th War Loan Drive 


HE POTENT FORCE of sound 
_ pictures, packed with 
the dramatic action and sobering 
realism from America’s war fronts, 
has been harnessed to the Sixth 
War Loan Drive. 

Calling upon the organized re- 
sources of the entire l6mm_ film 
industry through its nationwide net- 
work of film libraries, distributors 
and projection services, the War 
Finance Division of the United 
States Treasury has made available 
eleven special War Bond films, five 
of which are program-length sub- 
jects especially produced in combat 
zones by the Navy Department. 

PicTURES TO MAKE A PROGRAM 

With these five program pictures. 
which run from nine to twenty 
minutes in screen time, are six ad- 
ditional film bulletins or “trailers” 
produced by the War Department. 
With one or two of the longer films 
as a nucleus and one of the special 
Film Bulletins as an added feature. 
these 16mm sound motion pictures 
provide the elements of a complete 
War Bond Rally program, a Pay- 
roll Savings meeting or a film pro- 
eram suitable for any meeting of a 
club, lodge. union or similar group. 

If program time is limited, any 
one of these 16mm sound pictures 
can be shown singly. The short 
Film Bulletins take only three min- 
utes of screen time and pack a 
tremendous punch. Whether three 
or thirty minutes are available. 
there is powerful screen fare avail- 
able that brings home the realism 
and needs of America’s all-out war 
effort! 

WHERE TO GET THE FILMS 

Every established 16mm _ film 
library, distributor and projection 
service organization either has these 
prints or is familiar with their 
nearest source. Every local and 


COMPLETE PROGRAM 
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PREVUES OF SPECIAL NAVY-PRODUCED WAR FILMS 


THE 957TH DAY 

+ Activity of the 5th Fleet some- 
where in the Pacific on the 957th 
day of the war (July 20, 1944) is 
the theme of this impelling and in- 
tense incident of war. It is a film on 
the capture of an island in the 
South Pacific. 

There are scenes of impending 
action, of a heavy barrage, of co- 
ordinated airplane attack. These are 
actual combat shots—pounding home 
just one day’s activity of war. 

Included is a terrific bombardment 
of enemy shore positions, of the 
launching of the first wave for land- 
ing craft to move ashore. Next there 
is the task of establishing the beach- 
head and finally pushing inland to 
the vantage point—to the point 
where the fate of the enemy is 
sealed. 

The photography—actual combat 
shots—sound recording—all tell a 
story of the wounded, of the dead, 
and of the dying. They tell a true 
story to make us realize that the 
least we can do is Buy More Bonds. 
1 reel (running time 9 minutes), 16 
mm. sound. 


WE SAID WE'D COME BACK 


+ This film tells the story of the 
Navy’s fight in the Pacific. The 
assembly of the greatest sea power 
the world has ever seen is pictured. 
There are active combat shots of the 
latest ships, planes and weapons in 
action. 

The Seabees hew a modern air- 
field through newly captured jungle 
in record time. Two great task 
forces leave Eniwetok and Saipan 
and the Navy lensmen capture every 
detail of their combined assault on 
Guam: the aerial attack, the shore 
bombardment, the amphibious land- 
ing, and the inland fighting. 

Admiral King, in opening the film, 
reports on the enormous complexity 
and size of the fleet and the huge 
cost. More equipment and more 
weapons are urgently needed—and 
that means Bonds and More Bonds. 

Secretary Forrestal in his bond 
appeal at the end of the film says, 
“IT do not believe that any of you 
would withhold the loan of the price 
of a new car if you thought it would 
save the life of a fellow American.” 
2 reels (running time 20 minutes), 
16 mm, sound. 


PHOTOGRAPHY FIGHTS 


+ On a quiet Sunday Mr. and Mrs. 
Pearson read the Sunday paper and 
hit upon an item about the Johnson 
boy from down the street being in 
the South Pacific as a Navy Photo- 
graphic Interpretation officer. Pear- 
son’s anger rises as he thinks of the 
Navy using cameras when, accord- 
ing to him, all money should be 
spent on bullets. 

This picture shows how photogra- 
phy is helping to win the war. It 
shows how under enemy. action pho- 
tographic crews work precious min- 
utes getting and scanning pictures 
to search for signs of enemy em- 
placements and evidence of his 
movements. It shows what happens 
when well trained, discerning pho- 
tographic interpreters can read from 
pictures shot by the crew. 

It shows how underneath the palm 
trees which the crafty Jap has left 
growing an airstrip is being built on 
a near-by island—an airstrip which 
if not destroyed would give the Jap 
every advantage in attack. With 
such a discovery our photographic 
crews set into motion the fire of 
attack. Bombs hurtle through the 
air, shells scream toward the enemy, 
and the strip is blasted beyond re- 
pair. 

One man has moved the fleet—one 
man has destroyed an important and 
dangerous position, one man who 
had been properly trained to under- 
stand what can be seen in a photo- 
graph if you’ll only look. 

Pearson doesn’t see what photo- 
graphic interpretation is for, but we 
know better. We have seen what it 
can do to the Jap. 

This picture was shot by a U.S. 
Naval Photographic Science Labora- 
tory unit working at Silver Springs, 
Florida, where jungle scenery 
abounds. The film concludes with a 
strong message from Commander 
Robert S. Quackenbush, Jr., USN, 
Director of Photography. 1% reels 
(running time 13 minutes) 16 mm, 
sound, 


FREEDOM COMES HIGH 


+ A woman at home and a man in 
the war—this is the story of Ellen 
and Steve—the story of millions of 
other American men and women in 
these days of anguish. Ellen works 
(PLEASE TURN TO PAGE 24) 


regional War Finance Committee 
organization is similarly informed 
on the location and availability of 
prints for local showings. This ef 
fort is the responsibility of State 
Chairmen for this l6mm._ activity 
working under the auspices of the 
National lo6mm War Loan Commit 
tee and the Treasury. 

All that is required of the pro- 
gram chairman or local War Bond 
representative is the location of a 
16mm sound motion picture projec- 
tor. Schools, industrial organiza 
tions and commercial services are 
the best sources for either loan or 
rental of this equipment. All efforts 
are being made to establish volun- 
teer projection service to assist in 
such war loan showings. 


ApuLT Groups Get PRIORITY 


For the duration of the Sixth 
War Loan Drive, film distributors 
and volunteers must give preference 
to showings in war plants, before 
labor groups and to business con 
cerns of all kinds with payrolls. 
Other adult audiences at communi 
rallies, club luncheons and dinners 
war exhibits will also get prefer- 
ence. America’s schools are taking 
part in this Drive by providing 
volunteer student and teacher pro- 
jectionists to utilize their 20,000 
16mm sound projectors as well as 
opening school auditoriums for 
after-school-hour Bond Rallies. 

Authentic, action-packed war 
films, hitting straight to the heart of 
America through its thousands of 
group audiences in plants and clubs 
and schools, make a dramatic ap- 
peal through the medium of 16mm 
sound motion pictures. Use them 
widely and well to visualize this 
vital stage of our war effort and to 
drive home forcibly the necessity of 
purchasing more bonds during the 
Sixth War Loan Drive. 


OF SOUND MOTION PICTURES NOW AVAILABLE TO ALL GROUPS 
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Gmm Industry 
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NOW TWENTY-ONE YEARS OLD... 


2 


August 12, 1923, marked the birth of a new industry— 
an American industry that has now come of age. 


Victor is proud to have played such an important part 
in the inception and development of the 16 millimeter 
industry in which vision, ingenuity and devoted adher- 
ence to the principle of the safety standard have brought 
about such outstanding achievements — accomplishments 
which penetrate to every corner of the globe. 


The growth of the 16 millimeter industry, since Alexander 
F. Victor invented and produced the first 16 millimeter 
camera and projector and the Eastman Kodak Company 
produced the first 16 millimeter film, is a story typical 
of American ingenuity and enterprise. At first, like 
any human infant, 16 millimeter was confined entirely 


e 





within the home . . . then, in a few years it went to school, 
where it rapidly showed its great adaptability. As it 
emerged from adolescence it was called into the business 
world . . . and now, grown to manhood, it has matured 
to meet the severest test of all, training our soldiers and 
production workers, to speed and facilitate the defeat of 
our enemies. In the peaceful world of tomorrow, its 
horizons and possibilities are limitless—for entertainment, 
education, training and selling. 


To Alexander F. Victor, champion of the 16 millimeter 
cause from the beginning, and to his contemporaries in 
the industry who shared his faith and have contributed 
much to the development and progress of 16 millimeter 
films and equipment, the Victor organization offers a sa- 
lute on this, the 21st birthday of the 16 millimeter industry. 
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[sm] THE DAVENPORT DEMOCRAT = 


IOWA, SUNDAY MORNIN PRICE FIVE CENTS 














Make Your Own Motion Pictures! 


at very low cost and with guaranteed success 
Through revolutionary changes of design and 


[ ; construction and t 
and simplified mechanism performing work 


formerly done b 
A. F. Victor has opened up to the amateur 


he invention of a radically new 
y many and complicated parts 


the marvelous field of motion-photography. 


The Victor Cine-Camera 


with the new reversible 16 Millimeter film 
Puts life into Your Pictures at a New Low 
Afford. Low Camera Cost and Low Film E 
Picture Photography as | 


Cost that Everyone Can 
xpense Renders Motion 
nexpensive as Taking Ordinary Lifeless Stills 





Anyone over twelve years of age can make perfect motion pictures of 
professional quality with the Victor Cine-Camera 





EASTMAN CINE-KODAK 16 MILLIMETER DAYLIGHT LOADING FILM IS USED 


e camera 


nting of negative 


The Price is $55. Tax Paid Price per 100 foot spool (including all finishing charges) $6.00 


The Victor Cine-Projector 


Shows Your Pictures on the Screen 
with Truly Professional Perfection. 
The Image is Rock-Steady, Flick- 


erless and Brilliant. 





eh the ‘ r t ‘ sector a : THE VICTOR CINE-PROJECTOR 
to any convenientJamp socket « . F 


The size is 6x12x8 inches. Weight 12 pounds 
ou . « 
amera The Price is $45 complete ready for service 


The Victor Cine-Camera and Victor Cine-Pr. 


ojector are guaranteed for mechanical 
and optical perfection and to equal every cl 


aim for completely satisfactory service 
Manufactured by the 
VICTOR ANIMATOGRAPH CO., INC.-DAVENPORT, IOWA 

Pau! Johnston 


Fer Sale in Davenport by Optical Company, Sweet Wallach 
Brothers 


& Company, J. H. C. Petersen's Sons Co. Schlegel Drug Stores 
Fer sale im Moline by Carleen 


For sale in Rock Island by Robert L. Hunter, Schlegel Drug Store 











Num 





ber One * October. 


1944 























DRAMATIC NAVY FILMS FOR THE 6TH WAR LOAN 


(CONTINUED FROM PAGE 21) 


in a war plant. Steve is aboard a 
destroyer somewhere in the South 
Pacific. 

Steve’s ship is loading ammuni 
tion in a South Pacific port in 
preparation for night action. Steve 
is still suffering from a bout with 
fever. Instead of going to bed, he 
elects to take part in what turned 
out to be one of the most notable and 
exciting battles of the South Pacific. 
Steve’s destroyer makes a successful 
torpedo run against a Jap cruiser, 
then is hit. The skipper is killed. The 
command falls to Steve. 

In a matter of seconds Steve is 
faced with making the gravest de- 
cision of his life for his destroye 
suddenly comes face to face with a 
Jap battleship. At this moment El 
len’s image and her words, “What- 
ever you do, I’ll understand,” comes 
back to him and he gives the com- 
mand to go in for a torpedo run. 

There can be only one result. The 
run is successful, but Steve’s ship is 
hit. Steve and those of his compan- 
ions whose bodies are recovered are 
buried at sea. Indeed, “Freedom 
Comes High.” 

The picture was made in Holly 
wood and aboard various U.S. 
Naval vessels. Barbara’ Britton 
plays Ellen. James Craig plays 
Steve. The role of the skipper of the 
destroyer is played by Walter Abel. 
2 reels (running time 14 minutes), 
16 mm. sound. 


IT CAN'T LAST 


* This film was written for the 
United States Navy by the distin- 
guished Librarian of Congress and 
Pulitzer Prize poet Archibald Mac 
Leish. The story which Mr. Mac- 
Leish tells is one which points out 
with kindly irony that precisely be- 
cause the last battle of the war 
seems almost in sight, we must fight, 


work and save even harder. The last 
blow in the fight is one that makes 
the decision stick. Mr. MacLeish’s 
story also points out that it’s as 
hard to die at the end of a war as at 
the beginning—maybe even harder. 

While a middle-aged gentleman in 
the lovely little Connecticut town of 
Old Lyme is reading the morning 
paper, his thoughts turn to a new 
car, plenty of gas, tires with real 
treads, and to his hunting dog and a 
box of real shells. Exactly at this 
same time Quincy Adams Martin, 
one of Old Lyme’s boys, and a gun- 
ner in a plane, is making a desper- 
ate attack on enemy warships in the 
Pacific. His plane is shot down. 
Quincy and his buddy, Pete, are 
floating in a life raft, lost some- 
where in the vast Pacific. 

As Quincy grows weaker, his 
friend tries desperately to buck him 
up. He urges him to believe that 
behind the fleet is the whole country, 
every man and woman in it, every 
kid in those pine-lots in Connecticut. 
He tells Pete that they’re all a part 
of the same war and that there isn’t 
one of them who wouldn’t be with 
them. 

Back in Old Lyme the old gentle- 
man tells his wife that the war can’t 
last much longer. The audience is 
left to speculate on what this gentle- 
man’s reaction will be when he 
learns that Quincy Martin died for 
him that day. 

The Navy has made all of its 
facilities available for this picture. 
A large camera crew was sent to 
Old Lyme, Connecticut, to do the 
photography for these sections of 
the picture. The life raft sequences 
were actually shot at sea and the 
airplane sequences were shot in a 
real Navy torpedo bomber. And the 
amazing Link trainer was _ photo- 
graphed for the first time in the 
movies at Floyd Bennett Field in 
New York. 2 reels (running time 20 
minutes) 16 mm. sound. 





How to Secure a lé6mm 


+ All Sixth War Loan film subjects are 
available only in l6mm_ sound-on-film 
prints. Silent projectors will not show 
these pictures. To obtain a lomm sound 
projector first contact your community 
school if one is not already available 
through your own plant, club or an 
individual in your organization. 


Sound Film Projector 


Don't ask for the projector try to 
secure the services of a volunteer oper 
itor also. This safeguards this valuable 
equipment as well as providing trained 
operating personnel for the showing. Lo 
cate commercial projection — services 
through your local classified telephone 
directory. Make these arrangements now 


\ typical War Bond 16mm sound film showing in an industrial plant 
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In War Piants: Show them in the 
shop aisles, during lunch hours, be 
fore shifts or after hours or between 
shifts: show them in the cafeteria or 
any plant meeting room, classroom 
or auditorium. Borrow the nearby 
school assembly hall or theatre dur- 
ing “dark hours.” 

In Pustic PLaces: Put a projector 
in the department store, railroad 
station or any transportation termi- 
nal; use shop windows during and 
after hours. Show after dark in any 
outdoor place where people gather 
such as street corners, near sport 
events or other performances, 

Ar Cius, Lopce « Unton MEETINGS: 
Get a l6mm sound projector and 
arrange for free loan of any War 
Bond film reviewed here. Send out 
advance bulletins: these are real 
attractions . . . special combat films 
never before shown! 


Wark Bonn Ratutes: Integrate ral 





How to Use These 6th War Loan Films 


lies with speakers, war-hero appeals, 
patriotic music, Army-Navy exhibits, 
etc. Films plus a few events and 
personal talks make a real War 
Bond Rally program. All you need 
is the projector. 

4 Few Answers: These are all 
safety ‘films; you must use a l6mm 
sound projector however. Get a 
projector on loan from nearby school 
or commercial sources. There is no 
charge whatsoever for the loan of 
the films. Showing times run from 
as little as three minutes to as much 
as twenty or thirty minutes. 

See your local War Finance Com- 
mittee representative or the nearest 
lomm film distributor for full infor- 
mation on available subjects for 
booking. Give preferred and alter 
nate dates for your own film show 
ing; book early and back up your 
booking with publicity and promo 
tion to get attendance! 








3-MINUTE WAR LOAN FILM BULLETINS 
(16mm sound pictures produced by the War Department) 


HANDS: Hands are prized posses- 
sions. With them we can create joy 
and beauty—with them we can mold 
clay, build homes—homes that make 
cities, and cities that make us a 
proud nation. With hands we can 
pray and love and work—with them 
we can speak a language of fellow- 
ship. 

But sometimes battle destroys 
hands—it leaves them bound in pain. 
Sometimes the work of the enemy 
leaves them torn away. For that 
enemy there are fists—millions of 
them—fists to grind, to work, to 
hammer and deliver the knock-out 
punch to victory. 


JUSTICE: Against a background of 
newsreel shots taken at Shanghai 
and Nanking when the Jap troops 
ravaged conquered China, the nar- 
rator speaks of Jap “justice.” To 
the Jap, “justice’’ means to bayonet 
children and bury Chinese alive. It 
means a return to the savage, a dis- 
play of brutality which the most 
notorious fiends in the world have 
never equalled. 

America has the answer to this 
Japanese “justice.” She has it in the 
will of her people. All hands to in- 
crease production and more money 
spent for bonds are the best weapons 
to combat Japanese bestiality, and 
America is using these weapons. 


JUST FOR REMEMBRANCE: Amer- 
ican dead form a carpet on a Pacific 
battlefield. This is ample evidence 
that while many have gone to battle 
only a portion will return. Soldiers 
are going through the pockets of the 
dead on the battlefield to assemble 
some little personal possessions to 
be sent home as a remembrance to 
loved ones. The warehouse in Kan- 
sas City where these personal effects 
are received and checked prior to 
being sent to next of kin is a 
strange, sad warehouse filled with 


‘the echoes of the dead—with the 


echoes of 2,000 men each month. 

We not only want our men back— 
but we want them back sooner, We 
can help accomplish this job with 
Bonds. 


THE LINE IS BUSY: A girl in a 
gay night club telephones a foreman 
in a war plant. She urges him to 
leave his job to visit her. While the 
foreman is talking with the girl he 
is reading a letter from his soldier 
brother who tells of his “front line” 
experiences—experiences that culmi- 
nated in the amputation of his leg 
(flashbacks to a front-line hospital 
are powerful). 

The foreman can almost see his 
brother—he knows now what the 
horrors of war mean for his own 
brother has been a victim of but one 
of the hideous crimes of the enemy. 
He puts down the receiver and 
leaves the phone. The girl at the 
other end of the wire still goes on 
talking—but she gets no answer. 
She signals the operator. The oper- 
ator says, “The Line is Busy—The 
Line is Busy—The Line is Busy.” 

There is a succession of shots of 
assembly lines in war plants—shots 
of the kind of home front action that 
will put a quicker end to enemy 
crimes—a kind of ammunition like 
buying bonds that will bring them 
home sooner. 





SILENCE: There is the wreckage of 
a battlefield. Nothing is alive—noth- 
ing is moving—and there is no 
sound. A battle can’t be won without 
the roar of guns and flying shells— 
there has to be the noise of battle, 
and here in America there has to be 
the noise of Industry—Democracy’s 
dynamite —the noise that makes 
trucks and tanks and tires and 
planes. There has to be equipment to 
avenge the death of our boys. 
America has the answer to rav- 
aged nations and slaughtered people 
—it has the answer in the work of 
her people—in planes, in guns, in 
shells. It has the answer in Bonds! 
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How to Use These Bulletins 
+ These 3-minute “trailers” are to 
be attached to the end of suitable 
film programs during the 6th War 


Loan. Especially effective attached 
to combat or other incentive films. 
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WAR FILM 


5 as sober realization that hard 
battles lie ahead of America’s 
fighting forces on all our farflung 
battlefronts is brought to the men 
and women on the war production 
lines through realistic, hard-hitting 
l6mm war pictures. The effective- 
ness of these films has been proven 
in thousands of plants from coast 
to coast. 
+ Castle Films’ newest battle movie 
entitled Paris Liberated and Yanks 
Recapture Guam brings to home 
movie collectors everywhere the au- 
thentic pictorial records of two of 
the most important current victories. 
FirtMeD By UNDERGROUND 

Paris Liberated includes scenes 
of the French underground prepar- 
ing to capture the city from the 
Nazis. followed by intensely dra- 
matic scenes of the French patriots 
fiercely battling their captors in 
street to street fighting. French cam- 
eramen, who hid their equipment 
for four years, are responsible for 
some of the most remarkable scenes 
of battle within a city ever filmed. 
Following the liberation of Paris 
by its own citizens, the film por- 
trays the arrival of French, Amer- 
ican, and Canadian forces, together 
with the entry of important mili- 
tary personalities, including Gen- 
eral deGaulle, General Eisenhower, 
and General Bradley. 

Every detail of the liberation of 
Paris from the first street battles 


PREVIEWS 


fought by the French patriots, to 
the final liberation parade of thou- 
sands of American soldiers down 
the famous Champs Elysees is in- 
cluded in this amazing motion pic- 
ture of the freeing of the French 
capital. 


First AMERICAN Sort FREED 

In the same reel there is also 
included an event of almost equal 
importance to Americans in the 
battle-action films depicting the re- 
capture of the island of Guam from 
the Japs. No fighting action in the 
South Pacific has been more dra- 
matically photographed than this 
daring invasion by our Army, Navy, 
and Marines. In one breathtaking 
scene, an American landing craft 
is shown suffering a direct hit as 
our troops move under deadly fire 
to gain footholds on the beaches and 
then to quickly expand their initial 
position to enable them to move in- 
land and drive the enemy from our 
far Pacific possession. The final 
scene shows our armed forces again 
raising the Stars and Stripes over 
Guam. 

Paris Liberated and Yanks Re- 
capture Guam is available at all 
photographic dealers in two 8mm. 
editions and three 16mm. editions, 
including a sound deluxe version. 


+ Films reviewed on this page will 
also serve as excellent program fare 
during the 6th War Loan Drive. 


WAR DEPARTMENT FILMS FOR PLANT SHOWINGS 


+ For information concerning these and other available 16mm sound motion 
picture subjects for war plant showings address the Motion Picture Branch, 
Industrial Services Division of the War Department, 1501 Broadway, New 
York City or consult the Industrial Services officer if you are located in or 
near the headquarters offices of the various Service Commands. 


WEAPONS OF WAR—A film that de- 
votes itself primarily to our fight 
against Japan. A part of China’s 
tremendous manpower is shown 
going to work in building huge 
airfields for our planes. An excit- 
ing sequence is included, of Allied 
parachute operations in Southern 
France. Highlight of the picture, 
however, is a sequence of the con- 
quest of Guam—the retaking of 
the first American goil captured 
from us by the Japs. This se- 
quence shows what type of men 
our soldiers face and how vital it 
is to have the quantities of weap- 
ons and equipment with which to 
crush them. Now available for 
plant and union showings. Run- 
ning time: 20 minutes. (Film 
Communique 12) 


BIRTH OF THE B-29— This is the 
story of the birth and development 
of the most powerful plane in the 
world—the B-29 Super Fortress. 
The plane that is still such a se- 
cret that the Army Air Force an- 
swers the questions of range, al- 
titude and bomb load with “Very 
long, very high, and very large.” 
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The film shows how the many 
thousands of workers who con- 
structed this mighty plane, as- 
sembled in newly-constructed 
plants, built these various parts 
which seemed to have no rhyme 
nor reason for their construction. 
These assembly line operations 
seemed jigsaws of mystery until 
the famous day that the first Super 
Fortress’ raid on Japan was an- 
nounced, 

This film goes on to show some of 
the unbelievable mechanical fea- 
tures that make this aircraft what 
it is—wings longer than the ac- 
tual distance covered in the air by 
the Wright brothers in their first 
flight at Kittyhawk; pressurized 
cabins that are so expertly sound- 
proof that interphones are unnec- 
essary; huge tires that require less 
pressure than a child’s bicycle. 
This picture is a tribute to Amer- 
ican ingenuity and American ef- 
forts. It is a proof that nothing :is 
impossible to a people who don’t 
know the meaning of the phrase 
“It can’t be done.” Available for 
plant and union showings Novem- 
ber 11. Running time: 20 minutes. 








(Above) scene from “Paris Liberated” showing tumultuous celebration. 





(Above) Yank gives Nazi supermen marching orders in “Film -Commu- 


nique 


No. 11” and (below) homecoming in “Weapons of War.” 
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New Ansco Color Film 
Released for Industry Use 


* Ansco’s new Color Film, designed 


Demonstration screen, reportedly 
made in one day, measured six feet 
wide by three feet high, according 
to Alexander Andreyevsky, chief of 
the Sgvintorgkino studio. It is ex- 
pected that a screen fifteen feet 


VISUAL EQUIPMENT 
NEWS REVIEW 


for processing by the user, is being 
released to amateur and profes- 
sional throughout 





photographers 








the country for the first time since 
it was put in production for the ex- 
clusive use of the armed forces and 
war industries. 

Company officials at the same 
time announced that special Devel- 
oping Outfits for individual process- 
ing of the film also are being 
placed on the market. Only film in 
sheet sizes will he available for the 
present. 

Ansco Color Reversible Film was 
given its first public showing in 
New York City this summer and a 
limited supply was released at that 
time for distribution in the metro- 
politan area. When the film was 
first introduced publicly, Ansco ofh- 
cials were unable to predict when 
it would be possible to release the 
film on a national scale. However, 
production schedules have been ar- 
ranged which make it possible to 
place this new type of color film in 
the hands of Ansco dealers from 
coast. No priority is 
needed to obtain Ansco Color Film 


coast to 


now although the military and es- 
sential industries will continue to 


have first call on the volume being 
produced. 

Advancement of Ansco Color Re- 
versible Film from its laboratory to 
market stages was aided by the 
photographic demands of World 
War II. Requirements of Army Air 
Forces, as well as other branches 
of the armed forces, added impetus 
to the perfection of Ansco Color 
Film and its unique advantage of 
“on-the-spot” processing without 
the delays entailed by returning it 
to the manufacturer. 

The new film’s practicability also 
was demonstrated when military 
officials and manufacturers of se- 
cret war devices found it expedient 
for national security to make full- 
color transparencies within their 
own headquarters. For those who 
do not wish to do their own process- 
available 
through Ansco dealers. Special fa- 


ing, such service is 
cilities have been installed in the 
Ansco Color Laboratory to main- 
tain rapid service to the dealers. 





Russian Invents Glass 
Third-Dimensional Screen 

+ In Moscow’s Sgvintorgkino studio 
was recently demonstrated a new 
type of glass screen said to give 
third-dimensional effect to ordinary 
motion picture images without the 
viewer's having to use stereopticon 
aids, according to James Aldridge, 
correspondent for the North Ameri- 
can Newspaper Alliance. Engraved 
with more than 2000 converging 
lines, in which the secret lies, the 
film seen on the glass screen re- 
portedly had depth as well as 
height and width. Only alteration 
in photography required on stand- 
ard cameras is addition of two or 
more mirrors fitted near the lenses 
to reflect images onto the film. In 
projection, then, two or more mir- 
rors catch the image which is then 
thrown on the screen where the 
lines unscramble the images and 
provide a clearer picture than has 
heretofore been obtained in third 
dimensional film experiments. 


square will shortly be installed in a 
Moscow movie house, and plans are 
said to be underway for production 
of the first full-length third-dimen- 


sional film, an adaptation of “Rob- 
inson Crusoe,” due for release next 


May. 


The screen is the invention of 


Simyon Ivanov, a Soviet poster art- 
ist who, in 1937, invented a screen 
made up of tiny squares of thou- 
sands of strands of fine wire which 
produced coarse and blurred third- 
dimensional effects without the use 
of eye-glasses. 


Film Cement Is Perfected 

+ The new film cement perfected 
recently by Bell & Howell Com- 
pany offers important new advan- 
tages. The tensile strength of the 
new B&H film cement is greater, 
the material in the bottle is com- 
pletely stable and there will be no 
deterioration other than that to be 
expected by evaporation of any 
solvent of like drying time; there 
will be no attack on the cork and 
the material is not corrosive. 








Radiant Tripods Offer 
Unusual Flexibility! 


, 

| 
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Radiant tripod legs can be instantly adjusted for 





New Depth 
and Brilliance 
For Your Pictures 


—when you switch from old, faded models or makeshifts to 
the new Radiant “Hy-Flect” Glass Beaded Projection Screens 


There are thousands of tiny optical beads firmly imbedded in the 
snow white plastic surface of the Radiant “Hy-Flect” Screens. These 
beads reflect projected light brilliantly instead of partially absorbing 


ae 


@ narrow space where room is limited — or for a 
wide spread when ample space is available. 








it. The results are an astonishing improvement in your projection 
of movies, stills and slide films. Black and whites are more sharp 
and contrasting. Colors take on new vividness and warmth. You 
will scarcely believe you are viewing the same pictures—the improve- 
ment is so great. Radiant “Hy-Flect” Glass Beaded Screens are made 
by an improved process that protects them against cracking or peel- 
ing and assures lasting whiteness. 





The Radiant Screen here 
illustrated is Model DS-a 
portable Metal Tripod 
Screen — sturdy but light, 
compact, easily set - up, 
and is quickly adjusta- 


ble. Available in sizes 
from 30° x 40° to 
$2 x 72”. 


Radiant Screens offer you many new Special Features . 


In addition to the “Hy-Flect” Glass Beaded Screen 
Surface—you will find many innovations, special 
conveniences and unique advantages in Radiant 
Tripod Screens. These include : 

1. Automatic Clutch. A positive device that per- 
mits instant raising and lowering of screen housing 
without the necessity of manipulating screws 
and bolts. So simple and easy to operate a 

child can use it. 


2. Quick Tripod Release. Tripod legs 


opened or closed quickly. They support the screen 

in any position for wide or narrow spread without 

set screws or plungers. 

3. Auto-Lock. (Pat. applied for.) Just touch 

convenient button for raising or lowering center 

extensjon rod and screen instantly. 

4. Convertible from Square to Oblong may be 
for movies, stills or slides, Radiant square sized 

screens are convertible to oblong by merely rais- 

ing screen to indicated position. 



















Re Corp., 

jant Manufacturing Co 
os 195 W. Superior St., Chicago 22, ——, 
Please oct epee! = complete Retiese of complete — 
i 8, . 
civing ee — Wall, Ceiling and Table Screens 
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A combat cameraman of the U. S. Army Air Forces was decorated for his part in the first Ploesti oil field raid. 


They’re flying... fighting... 
behind a movie camera 


saul Air Forces Combat Camera Units are making a superb motion-picture 
record of the air war on the fronts all over the world. Naturally, many men 
from the motion-picture industry have become combat photographers. 

Many more make up—in large part—the First Motion Picture Unit, the train- 
ing branch of the AAF Motion Picture Services. This unit has two main func- 
tions: making training films which help turn out in a hurry thousands of expert 
pilots, navigators, armorers, and mechanics; and the intensive coaching of 
hundreds of motion-picture photographers who make up the Combat Camera 
Units. 

And the cameramen do not work alone. They are supported by a host of 
writers, cutters, sound and music editors, laboratory and other technicians. 

There isn’t space for a tenth of the story, but the net of it is that the motion- 
picture industry has reason to be proud of its share in the pictorial record of 
our Army Air Forces. 


EASTMAN KODAK COMPANY . 


Rochester, N. A Odvertisements by 


J. E. BRULATOUR, INC., Distributors KODAK testifying 10 
FORT LEE CHICAGO HOLLYWOOD the achievements of 


One of © series 


the movies at wor 


Equally adept with a gun Official Photographs: U. S. Army Air Forces, U. S. Navy 
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* The management of Bell & How 


ell Company is pleased to announce 
the appointment of two new vice 
presidents, as follows: L. A. Me 
Nabb, Vice President in Charge of 
Electronic Design and Production: 
B. E. Stechbart, Vice President in 
Charge of Mechanical Engineering 
and Research 

An honor man in electrical engi 
neering at the University of De 
troit, one time B&H 


time-study man, assembly line man 


draftsman 


Sales Department man, Louis Mi 
Nabb earned his top notch position 
at Bell & Howell as 


Electronics. With characteristic ini 


Dire tor ol 


tiative, today he organizes. 


supe! 





Louis A. McNabb, recently named as 
B&H Vice-President in Charge 
of Electronic Design and Produc 
tion. 


NAMES in the NEWS 


Announcements of new appointments, changes in 


personnel and other news of industry personalities 


vises, and directs research, engi- 


neering, and production of elec- 
tronic mechanical devices at Bell & 
Howell Lincolnwood Laboratories. 
The enviable record of the B&H 
Electronics plant owes much to its 
organizer, who is also an inventor 
of some note. 

Recognized for his innate abil- 
ity, capacity for work, and for in- 
tuitive audacity and success in 
achieving a new angle or method, 
Bruno F. Stechbart has been a bril- 
liant Chief 


has been the dynamic interest of his 


Engineer. Engineering 


whole life. and to his formal edu- 
cation he has added with keen de- 
termination and energy personal re 
self-teaching and 


search. night 


school courses in his chosen field. 
The knowledge sO coained. Mr 
Stechbart applied to the greatest 
idvantage during the vears he 
served as Assistant Chief Engineer 
to Mr. Howell. until the latter’s re- 
tirement to a consulting position 
with Bell & Howell, and since that 


time as Chief Engineer until his 


present appointment as Vice Presi- 
dent in charge of Mechanical Engi- 
neering and Research. 


Fairchild Camero Names 
Director of Engineering 
+ Russell H. Lasche has been ap- 
pointed director of engineering and 
research for the Fairchild Camera 
& Instrument Corp. of New York, 
manufacturers of aerial, commer- 
cial, amateur and scientific cameras. 
Mr. Lasche, a graduate of the 
University of Wisconsin’s engineer- 
ing school, has been with the Fair- 
child company 15 years, has re- 
cently been in charge of all sales 
of Fairchild equipment to the war 
the 30s he 


spent two years setting up an elab 


department. During 


orate aerial photographic depart- 


ment for the Colombian govern- 
ment, devising a program that is 
still in progress. While on this job 
he took the first photographs of 
the headwaters of the Orinoco River 
mapped the 


system. and aerial 


Carribean coast. 


Lamps for Every Motion Picture Requirement 


Whether you produce or project motion pictures or slide films, Radiant Lamps, 
precision built by specialists, offer you the utmost in dependable illumination 


LAMP CORPORATION 
300 Jelliff Ave., Newark, 8, N. J. f 


; 


EXCITER 
LAMP 


300 WATT 
PROJECTION 


500 to 1000 WATT 


' 


PROJECTION 


2000 WATT MOGUL BIPOST 
MOTION PICTURE and SPOTLIGHT 


iP 


Packard Joins Detroit Firm 
* Roy Clark has announced the 
appointment of S. S. Packard as 
an account executive for Florez, 
Phillips and Clark, Inc., Detroit 
marketing firm. Before coming to 
Florez, Phillips and Clark, Mr. 
Packard was advertising manager 
for the Swenson Engineering Serv- 
ice of Detroit. 

Mr. Packard has been 


years in the advertising business in 


sixteen 


Detroit, Minneapolis, and Chicago 
in the capacity of artist and copy- 
writer. Through these contacts he 
brings wide and varied experience 


to his new position. 





Bruno E. Stechbart, named Vice- 
President in Charge of Mechani- 
cal Engineering and Research at 
Bell & Howell. 


5000 WATT MOGUL BIPOST 
MOT'ON PICTURE PRODUCTION 
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MARGARET OsTROM 


Bell & Howell Ad Executive 


* Margaret Ostrom came to Bell & 
Howell Company twelve years ago 
and soon became afblliated with the 
Advertising Department. Sales and 
instruction Hterature, government 
manuals, national advertising, Bell 
& Howell dealer, consumer and em- 
ployee house organs, and publicity 

such is the wide scope of this de- 
partment’s activities for Bell & 
Howell, makers of fine motion pic- 
ture equipment and optical devices 

are handled skillfully by Mrs. 
Ostrom and attest to her executive 
talents and creative ability. 

For the past two years, Mrs. Os- 
trom has carried the responsibil- 
ities of the Assistant Advertising 
Manager, under the supervision of 
Mr. J. H. Booth. Bell & Howell 
Vice-President in charge of adver- 
tising, has directed a man-sized job 
with unfailing good humor and 
tact, and in the same spirit has ac- 


cepted the ofhce and duties of Act- ; 


ing Advertising Manager. 
Business Films Sound Exec 


* John R. Langenegger, the first 
new member of Studio Mechanic’s 
Local 52, 1.A.T.S.E., to be accepted 
in five years, has joined BUSINESS 
FILMS, Washington, D. C., as head 
of the sound department. 

Langenegger was formerly chief 
engineer of the Recording Labora- 
tory in the Library of Congress in 
Washington. During his association 
with the Library of Congress, he 
acted as an expert technical con- 
sultant in accoustics in the con- 
struction of the new U. S. Army 
Band auditorium at Fort Meyer, Va. 

Under his direction, Business 
Films has installed a complete RCA 
Photophone Film recording system, 
which will give the producers a 
licensed RCA sound recording stu- 
dio. This new installation is the 
only such unit in the area between 
New York and New Orleans. 
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Handerson Joins Sales 
Staff of Visual Training 


+ Among widely-known advertising 
and sales promotion executives who 
are returning from positions devo- 
ted exclusively to wartime activities 
is Philip C. Handerson, who has 
recently been appointed to the con- 
tact and sales promotion staff of 
the Visual Training Corporation, 
Detroit. 

Shortly after the outbreak of 
war, Mr. Handerson left as Adver- 
tising and Sales Promotion Man- 
ager of Harry Ferguson, Inc. to de- 
vote himself entirely to supporting 
the war effort. He associated him- 
self with the U.S.O., was placed in 
charge of its activities at the Grosse 
Ile Naval Air Station and became 
a member of the operating commit- 
tee for the Detroit Metropolitan 
area. 

Before removing to Detroit, he 
had been Secretary-Treasurer of 
the Griswold-Eshleman advertising 
agency in Cleveland, and Director 
of Advertising and Publicity for 
the B. F. Goodrich Company in Ak- 
ron. In his new connection, Mr. 
Handerson will work directly with 
clients in developing promotional 
programs for postwar products. 

The Visual Training Corporation 
produces promotional programs, 
together with visual aids for train- 
ing salesmen, servicemen, and pro- 
duction personnel. It is engaged at 
present on numerous technica] train- 
ing projects for various of its in- 
dustrial clients and for branches of 
the armed forces. 


Detroit Agency Appoints 


* Florez, Phillips and Clark, Inc.. 
Detroit marketing firm, announces 
the appointment of Mrs. Florence 
Matthews as assistant to the vice- 
president and managing director of 
the agency. 

Mrs. Matthews started her career 
in the advertising business in 1935 
as secretary to L. A. Clark in the 
Detroit agency then known as Hol- 
den, Graham and Clark. 

In 1941 Miss Matthews joined the 
Lee Anderson Advertising Agency 
to assist Fred Barrett in the Media 
Department. In 1942 when Lee An- 
derson accepted an Army assign- 
ment at the Tank-Automotive Cen- 
ter, Mrs. Matthews accompanied 
him as an assistant and editor of 
the employees’ daily publication. 

When Florez, Phillips and Clark 
was organized in 1943, Mrs. Mat- 
thews joined the organization and 
worked in the capacity of a space 
buyer until the recent incorporation 
of the company she was appointed 
assistant to the vice-president and 
managing director. 
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Many of the most important 
war training jobs and sales 
programs have been visual- 
ized and told during the past pany 
few years by our studio. Com- 
plete motion picture and slide 
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Sinclair's Aviation Subject 

+ Avainst the dramatic background 
of modern air transportation, the 
Atlas Educational Film Company 
has produced for Sinclair a new 
sound educational motion picture, 
Their Metals, Fuels, 


and Lubricants, which reveals the 


Airplanes 
romance and skill employed in 
manufacturing and servicing to 
day’s commercial aircraft to pro- 
vide speedy and safe 
tion to all parts of the Nation. The 
picture is being distributed by the 
Bureau of Mines. 


transporta 


SPONSORED BY SINCLAIR 


A 16-millimeter sound film, pro 
duced in cooperation with Sinclair, 
makers of special airplane lubri- 
cants and aviation fuels, Airplanes 

Their Metals, Fuels, and Lubri 
filled with behind-the 


scene events in the manufacture and 


cants is 


maintenance of air liners. To ob- 
tain views for the 30-minute film, 
cameramen visited mines, smelters, 


oil fields, 


plants, plane-production factories, 


high-octane gasoline 


maintenance shops of large com 
mercial air lines and engine-pro- 
duction and testing centers. Adding 
to the effectiveness of the film are 
animated drawings produced by the 
Army Air Forces training program 
showing how and why a plane flies 


Serves Wipe AUDIENCE 


The complete coverage of air 
transportation of today in the sound 
place it in 


motion picture will 


heavy demand by all types of 


audiences—war-training classes, the 
armed forces, public and private 
schools, youth organizations, civic 
clubs, engineering organizations, 
employees in various branches of 
the petroleum industry, and other 
groups. 

Applications for free short-term 


Their 


and Lubricants 


loans of the film Airplanes 
Metals, Fuels, 
should be addressed to the Bureau 
of Mines Experiment Station, 4800 
Forbes Street, Pittsburgh 13, Penn- 
sylvania, and should state specifi 
cally that the borrower is equipped 
to show 16-millimeter sound films. 
No charge is made for use of the 
film but the exhibitor is expected 
to pay transportation charges and 
for loss or damage other than nor- 
mal wear. Distribution of the film 
is restricted to the United States. 
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Ten Rules for Safe Work 

+ New employees in the nation’s 
plants are given 10 practical rules 
for safe working in Learn and Live, 
20-minute sound slidefilm produced 
National 


by Sarra, Inc.. for the 


Safety Council. 

Emphasizing that “no plant is so 
safe you can’t get hurt,” this in- 
doctrination course-on-film drama- 
and do 
occur from such everyday practices 


tizes accidents that can 





as lifting machine guards, wearing 
unsafe clothing, lifting improperly, 
“experimenting” with unfamiliar 
tools, horseplay and the like. 


G.E.'s Freezer Film 

* General Electric Consumers In- 
stitute, of Bridgeport, Conn., is 
releasing the first detailed 16mm 
full-color picture 
showing preparation of foods for 
freezing. Demonstration in the pro- 
duction covers preparation steps for 


sound motion 


FILMS for 
IVDUSTRY 


..-in War and Peace 


While our primary job is still the making of 


urgent training films for the U. S. Navy and 


Office of Education, we can assign a part of our 


facilities to the production of films for industry. 


We now have in work a number of industrial 


films in full color. The story of their purpose will 


interest any business with a big post-war job to do. 
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freezing fruits and vegetables, cook- 
ing of details on 
proper cutting, and types of pack- 
aging and wrapping for meats, fish 
and fowl. 

Film will be made available to 
utilities, department stores, locker 
operators, REA cooperatives, schools 
and colleges. 


frozen foods, 


through appliance 
and merchandise district offices of 


G-E. 


Partners in Production 


* The three-ree] 16mm sound film, 
Partners in Production, is now 
available for purchase through 
Brandon Films, Inc., 1600 Broad- 
way, New York City, and for loan 
on a service charge basis through 
the facilities of the British Infor- 
mation Services, 30 Rockefeller 
Plaza, New York City. 
On LaBor MANAGEMENT 

Partners in Production, is the 
story of Labor-Management com- 
mittees in wartime Britain. Workers’ 
representatives of Labor-Manage- 
ment Committees are democratically 
elected. A typical election in a 
factory is shown, and the machinery 
by which Labor-Management Com- 
mittees can refer questions to the 
Regional Boards of the Ministry of 
Production, which in turn can take 
them to the National Production 
Advisory Council. 

The film briefly reviews some of 
the different kinds of Labor- 
Management Committees in exist- 
ence, and the methods they use to 
ensure that 
ment really 
production. 


workers and manage- 


become partners in 


Step Towarps Democracy 

As the commentary points out, 
“These ‘committees are a_ step 
towards a new industrial democracy 
in the making. As they have been 
of value to increase and maintain 
production in time of war, so they 
will have to be equally used in 
times of peace, if the well-being 
and standards of our people are 
to be maintained.” 


RECENT PRODUCTIONS 

+ You Are Sperry, produced by 
Audio Productions, Inc., is being 
used by Sperry Gyroscope Co., Inc., 
Great Neck, L. I., for orientation 
of new employees. In 16mm sound, 
black and white, the production 
runs 1,000 feet and was reduced 
from a 35mm original. 


* * ~ 


* As the Twig Is Bent is the con- 
tribution of the Aetna Life Afili- 
ated Companies, Hartford, Conn., 
to the problem of juvenile delin- 
quency. Aimed directly at parents, 
it outlines the factors behind 
youngsters’ wrongdoing. 
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LEGION ANNOUNCES VISUAL 
CHILD WELFARE PROGRAM 
* A nation-wide visual instruction 
program on child welfare, which 
promises to set new precedents in 
public relations through the use of 
the visual medium, has been 
launched by the American Legion. 
The new visual program, which 
comprises sound slidefilm presenta- 
tions together with prepared lec- 
tures, is being conducted under the 
auspices of the National Child Wel- 
fare Division of the Legion. The 
films and lectures present in a very 
interesting way, valuable informa- 
tion on Child Welfare and Parent- 
hood Training. 

The titles of the series of sound 
slidefilms are: Our Future Citi- 
zen—The Baby; Five Important 
Years—-Then School; Widening 
Horizons—The Teen-age; The Ju- 
venile Delinquent in Court; Grow- 
ing Up the Right Way in America; 
Community Responsibility to Chil- 
dren. 

The direction of this sound slide- 
film program and the distribution 


DEVRY'S 4TH ARMY-NAVY "E” 
+ The visual received 
with pride the announcement in 
October of the fourth Army-Navy 
“E” Award to the Chicago plants 
of the DeVry Corporation, makers 
of projection equipment and visual 
devices. 


industry 


Only renewed effort on war pro- 
duction marked the day on which 
the Company’s president, W. C. 
DeVry, received formal notification 
from Admiral ‘C. C. Bloch. Admiral 
Bloch’s letter follows: 

+ It is my pleasure to announce that in 
recognition of the continued outstanding 
production of the men and women of 
your company, the Navy Board for Pro- 
duction Awards at its last meeting grant- 
ed the Armitage Avenue and Wolcott 
Avenue Plants of the DeVry Corpora- 
tion a third renewal of the Army-Navy 
“E” Award. You should receive two new 
flags with three stars in the near future. 

The congratulations of the Navy De- 
partment are extended to each and every 
man and woman of the Armitage Ave- 
nue and Wolcott Avenue Plants for main- 
taining the high production standards re 
quired first to win the award and then 
to receive the three stars which, in token 
of appreciation from the men on the 
fighting fronts, will be affixed to the new 
flags you are to fly over your plants. 

This additional honor you have won 
indicates your determination to supply 
our fighting forces with the materials 
needed to bring the war to a successful 
conclusion. 


Sincerely yours, 
. i Blox h 
Admiral, USN (Ret.) 
Chairman, Navy Board for Production 


Awards 
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of the material from the National 
Child Welfare Division to the State 
Departments of The American 
Legion, is the responsibility of Mrs. 
Marguerite G. Seibert, Assistant 
National Child Welfare Director of 
The American Legion. In an inter- 
view with Mrs. Seibert it was 
learned that the 12.097 posts of the 
Legion are manifesting an enthusi- 
astic interest in the visual instruc- 
tion. Through the leadership of the 
Legion and its afhliated organiza- 
tions, this program has been shown 
to and by parent-teacher associa- 
tions, service clubs, public health 
associations, medical groups, social 
welfare agencies and organizations, 
universities, high schools, women’s 
organizations and _ other civic 
groups. 


PROGRAM Is COMMENDED 

Mrs. Seibert cited a statement 
made by an American Legion State 
Department Child Welfare Chair- 
man residing in a large Eastern 
State from which she quotes: “My 
candid personal opinion is that the 
set of sound slidefilms is the best 
child welfare program promoter 
that there has been offered anyone 
who is interested in the ‘whole 
child’ program. I also feel that 
through the medium of these sound 
slidefilms we are selling Child 
Welfare and Parenthood Training 
to the public at large. After attend- 
ing some of the showings of these 
films before the states judges’ asso- 
ciation and the county bar groups 
and hearing their reactions, it made 
me realize more than I ever did the 
good that can come through the use 
of these films by other groups as 
well as the Legion and its affiliated 
organizations.” 


Girt oF Joun B. Haw ey, Jr. 

The entire program was made 
possible by the generous financial 
gift of John B. Hawley, Jr. of Min- 
neapolis, Minnesota. The complete 
program was produced by Ray 
Waters Films, Oak Park, Illinois. 

Anyone desiring to show these 
films can secure information 
through the National Child Welfare 
Division of The American Legion, 
Indianapolis. 


w + + 


+ Magnesium—Metal of the Sea, 
produced by the Jam Handy Or- 
ganization, is the Bureau of Mines’ 
newest educational release. In 16mm 
sound, prints are available from 
the Bureau’s Experiment Station, 
4800 Forbes Street, Pittsburgh, Pa. 

The new film was produced in 
the Michigan aand Texas plants of 
famed U.S. war producer, Dow 
Chemical, largest maker of the 
light metal. 
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NOTHING UPSTAIRS and 
DOUBLE TROUBLE features 
Hank Fizzle and Lulu Dripp. 
These Technicolor sound slide- 
films are 10 minutes each of 
unusual, effective safety train- 
ing for industrial use. 


NO PHONY FALL! In film- 
ing the sound movie “FOR 
SAFETY’S SAKE” a stunt man 
actually “fell” from the rafters. 
However, the real stars in this 
superb 15 minute thriller are 
Power-driven hand tools. 
35mm prints only $75.00. 
16 mm prints only $52.50. Less 
than the cost of one accident. 


IT WON'T BURN! This vital fact is brought 
home forcefully to thousands of dealers in 
“SOMETHING TO SELL”, a product and sales 
film for Reynolds Metals. Here fireproof cotton 
insulation is the star of the show! 


*% Put the STARS in your organization into a 
SARRA motion picture or slidefilm production! 


SARRA, inc il 


CHICAGO - NEW YORK - ne re 


ADDRESS INQUIRIES TO 16 EAST ONTARIO STREET, CHICAGO, ie 515! 
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AS ever-increasing number of 
motion pictures and_ slide- 
films are available for shop instruc 
tion. Both business and government 


sources provide free and economi- 
cal purchase materials. 

Steel Shows Distribution 

+ America’s first feature length 
technicolor industrial film, Steel 
Man’s Servant, which has_ been 
shown to 7,000,000 people in the 
United States since its first screen- 
ing by United States Steel Cor- 
poration in 1938, has now reached 
an audience of 1,000,000 people in 
Latin-American Republics. 

United States Steel Export Com- 
pany, cooperating with the Co- 
ordinator of Inter-American Affairs 
in the Department of State's Cul- 
tural Cooperation Program, pro- 
vided especially edited Spanish and 
Portuguese sound versions of this 
film. More than 2,000 screenings 
were organized by the local repre- 
sentatives of the Coordinator in 
schools, universities, trade organi- 
zations and public auditoriums. 

The State Department which in 
the past few years has become one 
of the world’s largest exhibitors of 
l6mm educational films, has also 
selected Steel 


original English version to repre- 


Man’s Servant in its 


sent American industry abroad, and 
this film is now reported to be one 
of the most popular pictures dis 
tributed by the Government. Prints 
have been transmitted to China, 
Australia, New Zealand, Egypt, 
Morocco and Russia. For distribu- 
tion in China, a special version 
with narration in Chinese is now 
in production. 
Jam Handy Shop Films 
* A new series of discussional type 
slidefilms, Instructional Program 
of Safe Practices in Woodworking, 
is announced by The Jam Handy 
Organization, Detroit, Mich. There 
are twenty-two subjects in this 
kit-set, a total of 1,128 individual 
pictures—drawings, special photo- 
graphs, diagrams, charts, etc. Four- 
teen of the subjects aid the instruc- 
tor in teaching the use of wood- 
working tools and machinery, and 
eight cover safety practices in the 
work shop. 

Subjects are as follows: 

WOODWORKING 

1. Hand Tools, Hammers, Saws; 
2. Planes, Bits, Knives, Chisels, 
Screwdrivers, Files; 3. Tool Grind- 
er; 4. Drill Presses; 5. Jig Saw; 6. 
Band Saw; 7. Disk Sander; 8. Belt 
ander; 9. Lathe, Parts, Spindle 
Turning; 10. Lathe, Faceplate Turn- 
ing, and Other . Operations; 11. 
Planer; 12. Jointer; 13. Circular 
Saw, Parts, Installing a Blade; 14. 
Circular Saw, Setting Up, Operating. 
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(Above) Seene from one of the new Kit-Sets on Woodworking (see Col. 1) 


. . . with a permanent and growing 
staff, complete facilities and the ex- 
perience of years in the production of 
films that do their jobs well—these 
are AUDIO assets which answer the 
eall of INDUSTRY and GOVERN. 


MENT for services urgently needed in 


those all-important tasks of training 


on every front. 


AUDIO PRODUCTIONS, INC. 


630 Ninth Avenue © New York City | 
Film Center Building 





BASIC SHOP SAFETY 
1. Play Safe and Work Safely; 
2. Maintaining a Safe Shop; 3. 
Safety Inspection; 4. Training for 
Emergencies; 5. Treatment for 
Bleeding, Shock, Preventing Infec- 
tion; 6. Aid for Injuries; 7. Eye 
Protection; 8. Power Supply. 
Each subject concludes with a 
set of review and test questions de- 
signed to fix a visual pattern for 
each topic in the student’s mind. 


“Survival” for RCAF Aircrews 
+ “Over far-flung fronts, the train- 
ing and fighting personnel of the 
Royal Canadian Air Force meet 
the hazards of weather and enemy 
action. A forced landing may re- 
sult through no fault of aircrews. 
A successful outcome depends on 
the adaptability, initiative and in- 
genuity of aircrews. Only the fit 
survive.” 

These are the commentator’s 
words that set the stage for the 
lessons being taught airmen in a 
new motion picture Survival. Pro- 
duced by Associated Screen Studios 
for the medical branch of the 
RCAF, the picture is six reels in 
length, in full color. 

For those who have never 
“roughed it” in the bush, the mo- 
tion picture will be particularly 
valuable, by bringing alive situa- 
tions set forth in the RCAF text 
book on “Land and Sea Emergen- 
cies.” Even for the more or less 
experienced woodsmen, there are 
useful and perhaps surprising tips 
illustrated. 

Survival was produced in co- 
operation with the National Re- 
search Council of Canada, and an 
RCAF committee on flying clothing 
and emergency equipment. The pic- 
ture demonstrates many of this 
war's new developments in life- 
saving equipment, special food and 
medical kits, articles of clothing 
and signalling devices. Above all 
this, the airman is taught to be 
resourceful in using materials that 
may be ready at hand from the 
crashed aircraft, and to seek food 
that nature provides. 

The need for sane and ordered 
procedure in an emergency is 
stressed in the film, and morale will 
be strengthened for any airman 
forced down in a strange territory 
when he remembers the promise the 
picture makes of diligent rescue 
efforts by those watchers who fol- 
low his flights. Production of the 
film was supervised by S/L Morley 
Whillans, of the medical branch, 
RCAF. Earl Clark of Associated 
Screen Studios was in charge of 
camera work, while F/L Gordon 
Alguire and WOL Roy Longard 
were technical advisers. 
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VISUAL MANUALS 


HE unprecedented demand for technical manuals to explain the opera- 

tion of complex mechanized equipment and weapons of war has shed 

new light on this entire field of educational aids. Not only lavishly 
printed “dimensional” manuals, but “exploded views,” films and many 
other media have been employed to make such facts more understandable. 
Here is an interesting sidelight on experiences along this line: 


A well-known producer writes: 
+ One of our clients manufactures 
gyro pilots and many types of fun 
sighting and bomb sighting equip- 
ment; this company is a pioneer in 
that highly specialized field and 
probably the largest. The equip- 
ment they produce is highly techni- 
cal and relies upon extremely close 
tolerances and the careful adjust- 
ment of many thousands of parts 
for correct operation. 

This company has realized that 
printed manuals wefe not always 
the most desirable media for in- 
struction although they are suitable 
for use after the men have received 
their instruction and are qualified 
to work on the equipment. Difficulty 
had been experienced in explaining 
procedures on small parts to large 
groups. It was difficult for the in- 
structor to hold the attention of the 
entire group and be certain that all 
could derive maximum benefit from 
the instruction. 

We were accordingly employed 
to make slidefilm manuals. 

Step BY STEP TREATMENT 

The resulting slidefilms enable 
the maintenance mechanic to follow 
the slidefilm, slide after slide as he 


disassembles and makes repairs. 





Siok 





FIBERBILT Cases are approved for 
Service by the Armed Forces, for ship- 
ping of l6mm. film. 


Only original 
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Again as he reassembles, slide after 
slide. shows him just where every 
part and screw fits and shows him 
exactly how to make and test every 
adjustment during assembly. The 
pictures also show him how to re- 
calibrate the devices. In addition by 
distributing these film strips to 
their service representative in the 
field, the company was assured that 
all personnel concerned were re- 
ceiving instruction in the approved 
standard manner. 

The company also operates a 
school for maintenance personnel. 
The curricula includes providing 
each trainee with a complete unit 
that he must disassemble, repair. 
adjust, reassemble, calibrate and 
use in tests of target skill. 

Prior to making the slidefilms the 
many instructors were kept busy 
assisting the individual trainees in 
these technical and mechanical 
tasks. After the slidefilms were 
available for school use, it was pos- 
sible for the instructor to devote 
more time to checking on the re- 
tention by the student of the mate- 
rial he had been taught and the 
application he was making of this 
information. 


Firms AssuRE ACCURACY 


It is probably a comfort to the 
field maintenance mechanic to know 
that nothing has been left in doubt 
when he has finished a job accord- 
ing to the reliable rote of the slide- 
film. 

The operator whose very life may 
be in jeopardy when using the de- 
vice, acquires a feeling of confi- 
dence when maintenance is main- 
tained with such accuracy and re- 
liance. 

Many people cannot understand 
a printed manual and even if they 
could, verbal and drawing board 
descriptions may often be so long 
and involved that they will not be 
given the study time necessary. A 
slidefilm on the other hand re- 
quires much less time and its pro- 
cedure can be synchronized with 
that of any operation or adjustment. 

Certainly a national concern 
might well advertise and take much 
comfort in the fact that repair and 
maintenance service throughout the 
entire country was uniform, which 
it would be if every maintenance 
unit were provided with a handy kit 
of maintenance slidefilms. 














NEW 


BRITISH | 
FILMS 


16mm Sound 


COASTAL COMMAND ......60 minutes 


The hunting down and destruction of a German raider in a 
fieht comparable to the sinking of the Bismarck. Released 
theatrically by R.K.O. Made with the cooperation of the 
British Admiralty and Air Ministry. 


MERCHANT SEAMEN .......11 minutes 


A merchant ship is sunk by torpedoes. An eager youngster, 
rescued from the wreck, takes a gunnery course and at last 
gets his chance of sinking a U-Boat. Already known as a 
classic of the sea in England, and now available in 16 mm for 
the first time in the U. S. A. 


PARTNERS IN PRODUCTION. .28 minutes 
(Made in Britain by the National Film Board of Canada) 


Using a problem of readjustment at a north country coal mine 
as an example, this film outlines the story of the Joint Pro- 
duction Committees in Britain. An authentic picture of Labor 
and Management in collaboration, and a striking picture of 
democracy at work. 


EDUCATION 
A START IN LIFE...........22 minutes 


What is being done in Britain to ensure that every child re- 
ceives the proper care from birth, the benefit of a full educa- 
tion, and a healthy and happy preparation for life beyond the 
school gates. 


LESSONS FROM THE AIR... . . 14 minutes 


Shows the planning and execution of the educational programs 
which are radioed every day to schools all over Britain by the 
British Broadcasting Corporation. 


BRITISH COMMONWEALTH SERIES 


SOUTH AFRICA ...........14 minutes 
NEW ZEALAND............15 minutes 


The first two in a series describing the resources, production, 
peoples and ways of life to be found in the British Common- 
wealth of Nations. 


WAR SPECIALS 


sien LER ES ae aS ... 10 minutes 
GE 5 wcccscrenes ..... «11 minutes 
NAPLES IS A BATTLEFIELD........ .11 minutes 
LIBERATION OF ROME......... ... 18 minutes 


New catalog now available on request 


BRITISH INFORMATION SERVICES 


An Agency of the British Government 


Rockefeller Plaza, New York 20, N. Y 
th Michigan venue, Chicago | 
n Francise 


» Street 
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16MM AWARDS FOR 
FIFTH WAR LOAN 











* For outstanding work with 16mm 
war films in the Fifth War Loan, 
special trophy awards were made 
recently in Chicago by Mr. Theo 
dore Gamble, National Director. 
War Finance Division, Treasury 
Department, at the annual meeting 
of the National Association of Vis 
ual Education Dealers. The winners 
were: 

D. T. Davis, D. T. Davis Co.. 
Lexington, Kentucky, and H. U. M 
Higgins, Los Angeles County War 
“Film Coordinator. Los Angeles. 
California. 

The National Association of Visual 
Education Dealers offered a special 
trophy to the war film distributor 
making the highest record in the 
Fifth War Loan. Since Davis and 
Higgins tied for first place two 
awards were made. 

The selection was made by a 
committee from OWI, Treasury De- 
partment, and an impartial and dis- 
interested authority in 16mm distri 
bution. 


HONORABLE MENTION AWARDS 


The Office of War Information 
has announced for Honorable Men- 
tion the following who did out- 
standing jobs in their respective 
areas in the distribution and use 
of 16mm war films in the Fifth 
War Loan: 

John FE. Allen, John E. Allen, 
Inc., Rochester, New York; O. H. 
Coelln, Jr., Business Screen, Chi- 
cago, Illinois; W. D. Engleman, 
W. D. Engleman Co., Detroit, 
Michigan; Jack Fraser, Screen 
Adettes Inc., Los Angeles, Cali- 
fornia; the late Ralph V. Haile, 
Cincinnati, Ohio; Kenneth Kelton, 
Kelton Audio Equipment Co., Tue- 
son, Arizona; Edward L. Klein, 
The Russell Roshon Organization, 
New York; J. C. Lateana and Boyd 
Rakestraw, University of Califor- 
nia, Extension Division, Berkeley, 
California. 

George H. Mitchell, Visual Edu- 
cation, Inc., Dallas, Texas; Orval 
E. Sellers, Board of Education, Ak- 
ron, Ohio; Lucille South, Film 
Preview, Inc., Minneapolis, Min- 
nesota; Ed Stevens, Stevens-Ideal 
Pictures Corporation, Atlanta, Geor- 
gia; Donald C. Stewart, The Prince- 
ton Film Center, Princeton, New 
Jersey; Bertram Willoughby, Ideal 
Pictures Corporation, Chicago, Illi 
nois, and Art Zeiller, Glen Rock, 
New Jersey. 

Treaspry citations signed by Sec 
retary Henry Morgenthau were is 
sued by Ted Gamble, Director, War 
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(Above) Scene from “Photography Fights” new Sixth War Loan 16mm film 
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TELEVISION 


Welcomes 16mm. FILMS 


NBC, WRGB and others are now using our 16mm. Sound 
Films in Television programs with great success . . . with 
and without live talent... adding variety and scope, and 
building up audience-interest at exceptionally low cost. 


Our vast library of 16mm. sound films suitable for Tele- 
vision is available on an exclusive or non-exclusive basis 
for experimental and sponsored programs. Also a num- 
ber of 35mm. subjects are available. 

Send for complete information including new low prices. 


Show SIXTH WAR LOAN Shorts! 


Contact your local WAR FINANCE COMMITTEE 


WALTER O. GUTLOHN, Inc. 
25 West 45th Street New York 19, N.Y. 


19 So. LaSalle St., Chicago 3, Ill. 4247 Piedmont Ave., Oakland 11, Calif. 
3022 So. Harwood St., Dallas 1, Texas 
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Finance Division of Treasury De- 
partment to Horace Jones, Chair- 
man, National l6mm Fifth War 
Loan Committee, New York City, 
and J. M. Stackhouse, past presi- 
dent, National Association of Visual 
Education Dealers, Richmond, Va. 


New British Film List 


+ The British Information Services 
in their new 1944-45 catalog of 
l6mm sound films have an out- 
standing addition in the series, 
{ct and Fact. By these films, up- 
to-the-minute newsreel material is 
made available to schools, clubs 
and factories in the United States. 
In the two months since this series 
appeared, over 1,000 bookings have 
been made. The first, D-Day, pre- 
sents pictures filmed, often under 
fire, on the beaches of Normandy. 
Cherbourg follows with a vivid ac- 
count of the taking of the great 
French port. Next in order is a 
film on the liberation of Paris. 


*“CoAsTAL COMMAND” IN 16MM 


Coastal Command, newest of fea- 
tures released in l6mm, shows a 
thrilling seafight against a German 
raider of the Bismarck class. These 
Are The Men, shown theatrically 
in more than 10,000 houses, is now 
available on the smaller screen. 

Desert Victory, winner of the 
Academy Award for the best docu- 
mentary of 1943, has had over 
5,000 bookings in the first six 
months since its release in this 
medium. One of the specialized 
films is New Zealand, in the se- 
ries on the British Commonwealth, 
which reveals how two races may 
live and work amicably together, 
both before and during the war. 

Listed here are two notable pic- 
tures never released theatrically in 
the United States, though they have 
drawn big crowds at cinemas all 
over England: Know Your Ally 
Britain and The Battle of Britain. 
Both were produced by Colonel 
Frank Capra for the U. S. Army’s 
orientation program. 


CaTaLoc Lists 74 TiTLes 


There are 74 titles listed in the 
new catalog, including films of 
farm and garden, fighters on the 
home front, and the series of ex- 
cellent shorts on health and social 
services. 

All. 16mm pictures released by 
the British Information Services are 
distributed out of six key cities: 
New York, Los Angeles, Washing- 
ton, Chicago, San Francisco and 
New Orleans. There is a nominal 
charge of 50 cents for one reel and 
25 cents for each additional reel, 
for renting these films. 
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Serceant A. W. Ronupe, Jr. 


* Pictured above is MT Set. Al- 
fred W. Rohde, Jr.. of the U.S. 
Marine Corps, who parlayed a pair 
of Texas cowboy boots and an idea 
for a motion picture camera design 
into world-wide fame, shown short- 
ly after the Marines completed 
their invasion of Guam. 

Sergeant Rohde, who had kept 
his Texan boots constantly with him 
ever since he joined the Marines in 
1937, wore them for good luck 
during the Guam invasion. He also 
wore them as a talisman when he 
competed in DeVry Corporation’s 
1944 Motion Picture Camera and 
Projector Design Competition. He 
carried off one of the top awards 
for his suggestions for motion pic- 
ture camera refinements. He may 
have additional suggestions to offer 
as a result of his combat experience 
as an official Marine photographer. 

“IT am willing to risk the extra 
inches of the high heels in combat 
just to have a bit of Texas on my 
feet,” declares Set. Rohde. 


Washington's Visual School 

+ Floyde E. Brooker, Director, Di- 
vision of Visual Aids for War 
Training, U. S. Office of Education 
and Assistant Director, Motion Pic- 
ture Project, American Council of 
Education, will head a course en- 
titled “Communication Through Pic- 
tures,” during the evening session 
of the fall semester of Washing- 
ton’s American University School 
of Social Sciences and Public Af- 
fairs. 

Scheduled for Monday evenings. 
the course will include a study of 
the problems involved in present- 
ing ideas and furthering education- 
al objectives through the use of 
pictures. Particular emphasis will 
be given to the philosophy and psy- 
chology of visual presentation as 
they relate to the production and 
utilization of motion and still pic- 
tures. 

Special lecturers will include: 
Lt. Orville Goldner, U.S.N.R.; Lt. 
Cmdr. Francis W. Noel, U.S.N.R.; 
Paul C. Reed, Rochester Public 
Schools; Seerley Reid, and Betty 
Goudy, U. S. Office of Education. 


National Film Board 
Announces Two Subjects 

+ Before They Are Six, and It’s 
Your Pigeon, both two-reel] 16mm. 
sound films produced by the Na- 
tional Film Board of Canada are 
now available through Pictorial 
Films, Inc., 1270 Sixth Avenue, 
New York City. 

It's Your Pigeon, tells the story 
of homing pigeons—the truly un- 
sung heroes of this war. How these 
vital birds carry out their duty is 
shown in dramatic detail. Canadian 
airmen are pictured caring for the 
pigeons in their lofts, handling 
them like precious gems in the 
plane and depending on them to 
save their lives in a forced landing. 





Sixt War Loan PLANNING in the midwestern states began with this group on October 10 at the Drake 
Hotel in Chicago. Among those present were Lt. Grant Leenhouts, W. P. Humston, Kansas City; W. D 


Engleman, Detroit; Donald Bean, Chicago; H. A. 


Spanuth, Chicago; L. C. Larson, Bloomington; W. F 


Kruse, Chicago; Frank Bangs, Wichita; 0. H. Coelln, Chicago; B. A. Aughinbaugh, Columbus; Bernard 
Cousino, Toledo; D. T. Davis, Lexington; Lucille South, Minneapolis; and Merriman Holtz, Treasury 


consultant, of Washington, D. C. 
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“MADE-TO-ORDER” PICTURES 
... That Really Tell Your Story 


Do you have a sales message to punch across... a progress 
story to relate .. . or perhaps are looking for a simplified 
method of teaching your personnel to do a better job? 
Well — we are specialists in the making of special films 
that tell a retentive story, easily and quickly. Our large, 
fully equipped sound studio in New York is available. 
Talent too, if desired. It you're interested, write for full 


particulars today . . . our experienced staff offers time- 


proved advice, with no obligation on your part. 


Where it is more 
advisable, capable 
crews and ade- 
quate equipment 
are placed at your 


disposal. 


* 


Be Sure— 


Ask for 
the Best! 





FILMCRAFT PRODUCTIONS 


Division of 


SOUNDIES DISTRIBUTING CORP. OF AMERICA, INC. 
201 W. Jackson Bivd. Chicago 4, Illinois 


2826 Decatur Ave., Bronx, N. Y FOrdham 7-9300 
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NE of the most 


discussions on the 


stimulating 

contribu- 
tion of audio-visual teaching aids 
to the modern school program ever 
to be held in the Middle West. took 
place at the University of Omaha 
on October 12-13-14. Dr. 
Haynes, 


Rowland 
President of the Univer 
sity, was the kindly host to a rep 
resentative group of lowa Nebraska 
educators and recognized authori 
ties in the visual education field 
from New York, Los Angeles, Chi 
cago, Washington, D. C.. and th 
Middle West. The Institute was su 
perbly organized and ably admin 
istered by the University’s genial 
Business Manager, “Charlie” Hoff 
The warmth and cordiality with 
which the 640 visitors and local 
guests were made welcome at Oma 
ha’s modern million dollar munici 
pal university will long be remem 
bered. 

Wittich Gives DEMONSTRATION 
highlighted 
by actual classroom demonstrations 
conducted by Dr. Walter Wittich 
of the Wisconsin 


Omaha’s Board of Education col 


The Institute was 


University of 


laborated in the selection of typi 
cal class groups at various grade 
Wittich, 


groups for the first 


levels. Dr. meeting the 


pupil time, 
prepared them for the presentation 
of a classroom instructional film 
designed for their particular grade 
level. Following the showing of the 
film, he tested their reactions and 
established visible evidence of the 
teaching value of the motion pic- 
ture when properly utilized in the 
classroom. 

FM Rapio Network AskKep 

Educators attending the Confer 
ence displayed enthusiastic interest 
in the possibility of establishing 
and operating an F.M. radio net- 
work to be used exclusively for 
educational purposes by the schools 
of Nebraska. Dean Douglass, Re- 
gional Manager of the Education 
Department of the Radio Corpora- 
tion of America, explained that ne 
gotiations are now under way in 
Washington to set aside five ad- 
ditional F.M. bands to be used for 
educational purposes. The decision 
pends an adequate number of requi 
sitions from state educational insti 
tutions. Mr. Douglass recommended 
that interested educators seek guid- 
ance by consulting the requisition 
form issued by the Federal Com 
munication Commission, Washing 
ton, D. C. Following the address. 
the potentiality of F.M. was dem- 
onstrated by the Douglas County 
sheriff who took Institute visitors 
out in deputies’ cars using F.M 
radios. 


The production and_ utilization 
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OMAHA SHOWS HOW 


First lowa-Nebraska Visual Institute Earns Praise 


of visual aids in war industries 
was the basis of a vigorous address 
delivered by Director Floyde E. 
Brooker of the U. S. Office of Edu- 
cation; and spirited Bruce Findlay, 
Director of Audio-Visual Education 
schools of Los An- 


veles, urged film production to meet 


in the public 


the expanding needs of the modern 
=f hool 

‘The U. S. Navy’s use of Audio- 
Visual training devices resulted in 
more learning in less time,” de- 
clared Lt. James Brown, Officer-in- 
Training Aids at the 
Great Lakes Naval Training School. 


Encyclopedia Britannica Films’ 


Charge of 


Vice-President in Charge of Pro- 





FILM PLANNING 


script writing. It means the complete integration 


duction, Dr. V. C. 
cussed the role of the sound teach- 


Arnspiger, dis- 


ing film in building accurate social 
concepts in the schools of America. 
PANEL ON FILM Sources 

Following a dinner in the Uni- 
versity Auditorium on Friday night 
a panel was conducted on the “Edu- 
cational Implications of Sponsored 
and Quasi-Educational Film Devel- 
Moderator Dr. Elwood 
Rowsey. Pastor of Dundee Presby- 


opment. . 


terian Church, Omaha, found him- 
self in a warm seat as the discus- 
sion surged around him. Dr. V. C. 
Arnspiger took a positive stand for 
the instructional film produced ex- 
pressly for classroom use as op- 


No. 2 oF A SERIES 
ABOUT OUR STAFF 


means more than just 


of both the visual and audial elements of the film. 


Springer Pictures is proud to offer you the film 
planning services of ARCH GARNER, whose ex- 


perience as film writer, as advertising writer, as artist, 


and as college teacher, enables him to construct solid, 


well-integrated pictures to fill any of your post-war 


film needs. 


SPRINGER PICTURES, INC. 


FISHER BUILDING 
DETROIT, MICHIGAN 


MOTION PICTURES 


ANIMATION 


35 WEST 45th STREET 
NEW YORK, N. Y. 


SLIDE FILMS 





posed to the semi-educational film 
sponsored either by government or 
industry. His arguments were large- 
ly supported by Dr. Anatole Lind- 
say, former Director of Visual 
Education for the League of Na- 
tions, now Director of the Catholic 
section of Films, Inc. More mod- 
erate in their views were Miss J. 
Margaret Carter, Director Non- 
Theatrical Distribution in the Unit- 
ed States, National Film Board of 
Canada, and Oscar E. Sams, Direc- 
tor of Domestic Distribution, Office 
of Co-ordinator of Inter-American 
Affairs, who supported classroom 
teaching film produced by such or- 
ganizations as Encyclopedia Britan- 
nica Films, Inc.,, but also felt that 
there is a wealth of good teach- 
ing material available from othe 
sources which should not be arbi- 
against be- 


trarily discriminated 


cause of sponsorship, either by 


government or industry. 
RESPONSIBILITY OF EDUCATORS 
Miss Carter pointed out that the 

responsibility for establishing and 
competent standards 

evaluation rests with 


maintaining 
for film 
teacher training institutions. 

At the final session of the Con- 
ference on Saturday afternoon, the 
Institute Summary Committee rec- 
ommended a seven-point program 
charging the Nebraska State De- 
partment of Public Instruction with 
the responsibility of initiating a 
vigorous program for promoting 
the use of audio and visual aids 
in the schools of the state, includ- 
ing a F.M. Radio Network with 
appropriate legislation to insure 
these services. 

School superintendents were urged 
to sell their boards of education on 
adequate budgets to establish and 
maintain effective programs of 
audio-visual education in their in- 
dividual school programs. It was 
also recommended that teacher- 
training institutions provide full 
and complete training in the use 
and administration of these vital 
instructional services. Suggestion 
was made that the University of 
Omaha sponsor a second audio and 
visual aids Institute next year. 
Announces Visual Division 
+ Formation of a visual aids divi- 
sion has been announced by the 
Evening Session of New York's 
City College School of Business 
and Civic Administration. Planned 
is an unique library of business 
films which will be made available 
to students, firms and 
others, and believed to be the first 
of its sort in the nation. In addi- 
tion to gathering productions from 


business 


all available sources others will be 
prepared by the school itself. 
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University of Wisconsin 
Reorganizes Visual Units 











+ Looking toward expected changes 
and expansion in visual education 
to follow the war, the Extension Di- 
vision of the University of Wiscon- 
sin has announced a readjustment 
of its educational film and photo- 
graphic facilities, operated by its 
bureau of visual instruction. 

Freeman H. Brown. the director 
of the University Photographie lab- 
oratory, a division of the bureau, 
who has also had charge of the 
educational film department, will 
assume full time direction of the 
photographic laboratory, where 
work on important technical prob- 
lems and expansion in many direc- 
tions are contemplated. The labora- 
tory serves all departments in the 
University. Mr. Brown also will 
continue his direction of the tech- 
nical phases of work in the bureau 
of visual instruction. 

Walter A. Wittich, who has been 
director of visual instruction in the 
Madison school system, has been 
appointed acting director of the 


bureau of visual instruction, effec- 
tive October 1, 1944, and will have 
charge of the educational film de- 
partment. 

“Partly as a result of the steady 
development of new educational 
techniques,” Dr. L. H. Adolfson, 
extension director, reported, “and 
partly as a direct result of the ex- 
perience of the armed forces in 
their multifarious training  pro- 
grams, visual instruction is appar- 
ently due for unusual developments 
in the post-war years ahead. It is 
hoped that, with separate depart- 
ments each with a full time direc- 
tor, and working in close coopera- 
tion, the widest latitude for experi- 
mentation and development will be 
afforded in the field of visual in- 
struction.” 

Plans for expanding the photo- 
graphic laboratory's technical work 
include the perfection of sound film 
recording, micro-filming, and ex- 
perimental work in related fields. 

In the educational film sphere, 
the efforts are expected to be fo- 
cussed on the selection and evalua- 
tion of films for teaching purposes 
and on their wider use by schools 
throughout the state. 





Institute. 


appropriation for this service. 


institutes, 


University of Omaha 





Report of the Institute Summary Panel 
of the 
IOWA-NEBRASKA AUDIO-VISUAL AIDS INSTITUTE 
The University of Omaha 
Saturday, October 14, 1944 


The following recommendations were formulated by the Institute Summary Panel 
and they reflect the reports made by the contributors to the Institute program. 
These recommendations were presented to those attending the final session of the 


RECOMMENDATIONS 
1. Teacher-training institutions and school systems should provide in their 
programs of pre-service and in-service education much needed training and expe 
rience in the use of the so-called audio and visual aids. 
2. The State Department of Public Instruction should initiate a vigorous pro- 
gram of promoting the use of audio and visual aids in the schools of Nebraska, 
including a F.M. Radio network; and the legislature should make a suitable 


3. Companies now engaged in the production of audio and visual aids for use 
in schools should have their programs directed by competent educators in an 
effort to guarantee to schools an effective instructional device. 

1. Superintendents of schools should stress to their respective boards of educa 
tion the need for audio and visual aids and recommend that an adequate amount 
of the school budget be set aside for the purchase and upkeep of such instruc- 
tional aids and for equipping teachers to use these aids. i 

5. Teachers should select or make the audio and visual aids which will help 
them do the most effective job of teaching, both within and without the classroom. 

6. Audio and visual aids in any school system should be readily available to 
teachers and the responsibility for having these aids used should be placed with 
an interested individual or a committee of educators in the school. 

7. The University of Omaha should sponsor a second audio and visual aids 
institute next year. Other universities and colleges should also provide such 


INSTITUTE SUMMARY PANEL 
1. Dr. Frank Sorenson, Director of curriculum and supervision, Office of the 
Nebraska State Superintendent of Public Instruction 
2. Dr. K. O. Broady, Director of university extension and chairman, committee 
on visual education, University of Nebraska 
3. Miss Belle Ryan, Assistant superintendent of schools, Omaha 
1. Mr. E. M. Hosman,’ Director of adult education and the summer sessions, 


5. Dr. C. L. Crawford, superintendent of schools, Council Bluffs 
6. Mr. John Hamilton, British Information Service 
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The startling new methods and techniques developed during 


the war have established a whole new set of patterns for 


postwar business...and chief among them are films 


FILMS FOR 


TRAINING + MERCHANDISING + PUBLIC RELATIONS 


produced by responsible film specialists 


PHOTO & SOUND, Inc. 


San Francisco's Leading Film Producer 
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© For 2x2 Paper or Glass Slides 
® For Single Frame Slidefilm 
© For Double Frame Slidefilm 


%s easier, more economical to use this ver- 
satile 3-in-1 projector. Gives more illumination 
= watt — assures perfect clarity of image. Can 
e changed from fn to slide showing — in a 
jiffy! Has Manumatic slide carrier — Kwik-Lok 
spiral focusing — smooth tilting — accurately 
centered optical system. 300 watt lamp capacity. 
Complete with custom-built carrying case. 

Now Available on MRO Ratings to: 
Educational Institutions — Army and Navy 
Maritime Bases— Government Agencies 
War Industries — Medical Professions, etc. 


GoldE Manufacturing Co. 


Y Instantly Set up 


Corrected Lens—Can Be 
Cleaned Easily 


Film Loops Naturally 
++ Will Not Scratch 


Conveniently Portable 
—Yet Very Stable 





ee ee oe ee 


Chicago 7, U.S.A. 
(— 





Dept. B, 1220 W. Madison St. # 
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“EDUCATIONAL RESEARCH IN 
THE PRODUCTION OF TRAIN. 
ING FILMS” 


by Lieut. Harold B. Roberts. 
U.S.N.R. 


* The original research problem 
confronting the producer of train 
ing films may be analysed as fol- 
lows: 

1. The isolation of the training 
problem demanding solution; 
The specification of that 


nN 


problem in terms of trainee 
behavior; 

. The discovery of all factors 
which are expected to con- 
tribute to the solution of the 
behavior problem; 

1. The selection of those factors 
which are to become the re 
sponsibility of the film; 

5. The translation of these fac- 
tors into visual entities. 

The accuracy with which this 

problem is solved and the nicety 

with which it is presented can be 
the deciding factor in the effective- 
ness of the film as an instrument 
for the control of human behavior. 


“PROJECTION TELEVISION” 
by D. W. Epstein and 1. G. Maloff 


Radio Corporation of America 


* Projection television, which is 
simply the projection on to viewing 
screen of the picture originating on 
a cathode-ray tube seems, at pres- 
ent, to be the most practical means 
of producing large television pic- 
tures. 

The two basic problems of pro 
jection television are: 

(1) The problem of provid- 
ing a cathode-ray tube capable 
of producing very bright pictures 
with the necessary resolution and. 

(2) The problem of provid- 
ing the most efficient optical sys- 
tem so as to utilize the largest 
possible percentage of the light 
generated. 

These problems were very vig 
orously attacked over a period of 
years and the 
toward their solution has been 


progress made 
very satisfactory. 

Problem (1) has been solved 
largely by the development of 


cathode-ray tubes capable of 
operating at high voltages. 

Problem (2) has been solved 
by the development of a Reflec- 
tive Optical System about 6 to 7 
times more efficient than a good 
F:2 refractive lens. The reflective 
optical system consists of a 
spherical front face mirror and 
an’ aspherical correcting lens 

A handicap of this optical 
system, for use in a home proje« 
tion receiver was the high cost of 


the aspherical lens. This has been 
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S.M.P.E. IN REVIEW 


overcome by the development of 
machines for making aspherical 
molds and by the development of 
a process for molding aspherical 
lenses RCA re- 


flective optical systems are de- 


from plastics. 

signed for projection at a fixed 

throw and require cathode-ray 
tubes with face-curvatures fixed 
in relation to the curvature of 
the mirrors in the system. A 
number of such systems, suitable 
for projecting television pictures 
with diagonals ranging from 25 
inches to 25 feet, have been de- 
veloped. 

“STORY DEVELOPMENT AND 
CONTROL IN TRAINING FILMS” 
by Lieut. Grant Leenhouts, 

U.S.N.R. 


* The Navy’s method of story de- 







So Yoy 


b 
D 
Like To 


and action 
and talks 
sible dramatic product demonstration. 


velopment and control is based on 
a visualization of the contents of 
a film from the initial outline to 
the screening of the final composite 
print. Such a plan is necessary to 
satisfy specific Navy training re- 
quirements and to provide the right 
film in the least amount of time 
and for a minimum amount of 
money. Through a system of story 
conferences and production check 
points each film is developed in 
not words. Such 
visualization has helped insure the 
success of the Navy’s training film 
program. 


“SOME NOTES ON THE DUPLI- 
CATION OF 16MM INTEGRAL 
TRIPACK COLOR FILMS” 


by Wm. H. Offenhauser Jr. 


* In the early days of Edison’s 


terms of pictures 


Television promises sight, sound 
advertising that moves 
advertising that makes pos- 





All this is available to you right now through MINUTE MOVIES 


dynamic, one-minute commercial shorts which can be screened on 


All this 






color. All 


regular schedules in approximately 12,000 theatres 


from coast to coast. 


plus huge size (the theatre screen is as 
large as a 24-sheet poster). All this—plus the 
\ fact that MINUTE MOVIES offer full. rich 
this—plus the fact that each 
MINUTE MOVIE is shown to selected audi- 


ences at the one time when there is nothing else to 
distract attention. 


Many national and sectional advertisers are already on the 


“Television Bandwagon” —using MINUTE MOVIES on a wide 


scale. Their experiences over a period of years will be of interest 


to you. Write today for full facts and figures about these campaigns! 


WRITE TODAY! 


GENERAL SCREEN ADVERTISING, 


2300 Wrigley Building, Chicago 11 


INC. 


500 Fifth Avenue, New York City 18 





work with motion pictures, it seems 
that he, too, would indulge in that 
kind of day-dreaming “Wouldn’t it 


be wonderful if—.” There is am- 
ple evidence that Edison finished 
his sentence with the words “—we 
could have both color and sound in 
educational motion pictures.” Edi- 
son’s day-dreaming is a reality to- 
day, if we choose to use the mate- 
rials and processes already avail- 
able. 


ELEMENTS OF KODACHROME 


Kodachrome can be considered a 
Although its 
photographic speed is somewhat 
slower than black-and-white films, 
it is almost as convenient to use in 
the ordinary 16mm camera. Like 
all color processes, however, it has 
its limitations which, if not under- 
unnecessary 


successful process. 


stood, may lead to 
disappointment; however, these 
may be avoided. 

It must be recognized at the out- 
set that there is no “perfect” color 
process. The usual requirements for 
a satisfactory process in- 
clude: 

(1) A suitable grey scale and 
comparable color-density scales. 

(2) Accurate reproduction of 
color. 

(3) Good 
color. 

Unfortunately with present inte- 
gral tripack films each of these re- 
quirements conflicts with at least 
one of the other two. 

If these simple facts are recog- 
nized, it ‘is immediately apparent 
that “run-of-the-mine” duplication 
cannot fulfill the requirements of 
all three. Ordinarily No. 1 and No. 
3 are favored over No. 2, and the 
result is quite satisfactory for prac- 
tical purposes. 


color 


differentiation of 


Some Cotor LIMITATIONS 


Unfortunately, in medical work, 
where accurate reproduction of 
color is often desired for diagnostic 
and similar purposes, some of the 
very common biological stains are 
not reproduced satisfactorily in in- 
tegral tripack color films. In such 
cases, and in other specialized cases 
where the absorption spectra are 
“unfortunately” located, color ac- 
curacy must knowingly and inten- 
tionally be sacrificed for color dif- 
ferentiation. 

Some transmission curves of ma- 
terials whose characteristics have 
not been previously published are 
given. Much of this material has 
been used commercially for several 
years and has been helpful in solv- 
ing, in a practical way, some ef 
the duplicating problems that arise 
in the course of everyday commer- 
cial laboratory work. 
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“BLUNDERS IN TRAINING 
FILMS: THEIR CAUSE AND 
CURE” 
by Lieut. Richard B. Lewis, 
U.S.N.R. 

Asst. Head, Training Film Branch 
Bureau of Aeronautics, 

Navy Department 
* In reviewing hundreds of train- 
ing films the Navy has had oppor- 
tunity to isolate and to define a 
number of often repeated blunders 
—typical weaknesses — in training 
films. These blunders in treatment 
and presentation include improper 
use of narration, faulty editing for 
training purposes, and faulty basic 
training film planning. Through 
planning procedures and through 
repeated checks during production 
these blunders can be eliminated. 


“MACHINE BOOKKEEPING 
METHODS AS USED FOR NAVY 
TRAINING FILM PRODUCTION 

CONTROL” 
by Lieut. Jack H. McClelland, 
U.S.N.R. 

the number of training 
films in production by the Navy in- 
creased from 30 to 1800 in less 
than a year, it was found necessary 
to develop new techniques for the 
maintenance of adequate produc- 
tion control. This paper describes 
the punch card type of machine 
bookkeeping method used by the 
Navy for the purpose of establish- 
ing and maintaining complete rec- 
ords on films in production and by 
means of which effective production 
control is exercised. 


SMPE Convention Notes: 


* Donald E. Hyndman of Eastman 
Kodak was elected president of the 
Society of Motion Picture Engineers 
for the next two years at the recent 
October sesston of the Society in 


+ Since 


New York. Loren L. Ryder is the 
new executive vice-president. Other 
officers include Arthur C. Downes, 
editorial vice-president; William C. 
Kunzmann, convention vice-presi- 
dent; M. R. Boyer, treasurer and E. 
Allan Williford, secretary. John A. 
Maurer is the new engineering vice- 
president. 

Discussion of high- 
lighted the three-day fall meeting 
of the engineers. Ralph B. Austrian, 
RKO television executive, vetoed the 
idea that television would injure the 
theatre box-ofhice. 

38 papers were presented at the 
meetings, with non-theatrical appli- 
cations among the leading topics. 
Television and film chemistry were 
other predominant subjects. The 
Progress Medal of the Society went 
to John George Capstaff, vice-presi- 
dent and director of research for 
the Eastman Kodak Company, for 
his work in film for amateur pho- 


television 


tography. 
Rauland Adds Visitron 


+ Announcement is made by the 
Rauland Corporation of Chicago 
of their recent purchase of the 
Phototube Division of GM Labora- 
tories, Inc.. Chicago. Identified by 
the well-known trade name, “Visi- 
tron,” this high quality phototube 
line comes to Rauland with a back- 
ground of pioneering history. As 
long ago as 1925 when sound-on- 
film was in its early stages, “visi- 
trons” were used by such pioneers 
as Dr. Lee DeForest, and at that 
time were the only cells manufac- 
tured on a commercial scale. 


Klein Leaves Roshon 

+ Edward L. Klein, formerly direc- 
tor of public relations and adver- 
tising for the Russell C. Roshon Or- 
ganization, resigned as of October 1. 














WANTED 


Scenario Writer — Commercial Films 


Better than average opportunity for capable down-to-earth experi- 
enced motion picture and slide film script writer. Earnings will 
be limited only by ability to produce. Progressive organization 
affords a wide scope for individual initiative on top flight accounts. 
The backing of experienced production units assures writer of 
“smart” interpretation of his creative efforts. All applications will 
be held in strict confidence by company principals. 


Give all details that you think would be of interest to us. 
Box 38 


Business SCREEN, 157 E. Erie, Chicago, 11 
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AT THE NATION'S SERVICE: 
* 6TH WAR LOAN PICTURES 


All special Treasury films just released are now available 
without charge from Ideal offices throughout the nation! 


G.I. FILMS for WAR PLANTS 


Army and Navy incentives films, for war plant showings, 
are another Ideal Pictures war service in many cities. 


0.W.I. and C.1.A.A. FILMS 


All Americans should see these authentic war informa- 
tional films. Available throughout the nation from the 
Ideal Pictures distribution offices listed below. 




















* 


* 


All Government Films Available at Minimum Service 
Fees ONLY, no rental charge. For projection service 
and films see the Ideal office nearest your town. 


IDEAL PICTURES 
CORPORATION 


{ BERTRAM WILLOUGHBY PICTURES, Inc., Suite 600, 1600 Broadway, N.Y.C. 
, | IDEAL PICTURES CORP., 28 E. 8th St., Chicago, Ill. 
S | IDEAL PICTURES CORP., 18 S. 3rd St., Memphis, Tenn. 
IDEAL PICTURES CORP., 2408 W. 7th St., Los Angeles, Calif. 
| IDEAL PICTURES CORP., 1739 Oneida St., Denver, Colo. 
|) STEVENS-IDEAL PICTURES, 89 Cone S1., N.W., Atlanta, Ga. 
| NATIONAL-IDEAL PICTURES, 2024 Main St., Dallas, Texas. 
| IDEAL PICTURES CORP., 915 S.W. 10th Ave., Portland, Oregon 
IDEAL-SOUTHERN PICTURES CO., 9536 N.E. Second Ave., Miami, Fla. 
P IDEAL PICTURES, 210 E. Franklin Street, Richmond, Va. 
#~ | IDEAL PICTURES, Rm. 1, 926 MeGee St., Kansas City, Mo. 
IDEAL-SOUTHERN PICTURES CO., 336 Barrone St., New Orleans, La. 


NEAREST OFFICE 
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STEEL Motion Picture 
INEM! CANS ana IR ILS 


AVAILABLE FOR PROMPT DELIVERY“ 


Don’t accept substitutes when you can get the very best 
- - Compco STEEL Cans and Reels, available for imme- 
diate shipment in a complete range of sizes. Write today 
for catalog sheet and price list. 


* Available on priority only, of course 


COMMERCIAL METAL PRODUCTS CO. 
2253 West St. PaulAve. CHICAGO, ILLINOIS 
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* Under the auspices of the Inter 


national Council of Religious Edu 
cation approximately 150 pastors, 
directors of religious education, 
leaders in visual education in de 
nominations and areas, representa 
tives of the leading manufacturers 
of visual aids equipment. and 
others. were brought together for 
the first workshop in visual educa 
tion on August 28th at North Park 
Canada and 


College in Chicago. 


twenty-five states, and twenty-five 


different denominations, were rep- 
resented in the enrollment The 
workshop sought to “promote the 
best use of visual methods and ma- 
terials in all aspects of the chur h’s 
work, to stimulate the appointment 
by denominations, state and city 
councils, and local churches of per- 
sons and committees responsible for 
visual education, to review films 
and other materials, to learn to se- 
lect and use equipment, and to pro- 
vide fellowship for visual educa- 


tors.” 
Metuops ror Use or VISUALS 
After morning worship came the 
roundtable on subjects of interest 
the field 
and the values of visual aids, the 


to the entire student body: 


selection and use of motion pic 
tures, selection and use of slides 
and prints, when and how to use 
visual methods, and future devel 
opments in visual aids. Under the 


Frank A. 


Lindhorst these discussions were in- 


chairmanship of Rev. 


structive, stimulating and helpful. 
The last half of the forenoon was 
given over to the functional work 
groups: (a) Visual Method with 
Children, (b) Visual Method in the 
Local Church, (c) National De 
nominational Programs of Visual 
Education, (d) Regional Programs 
and Problems, and (e) Denomina- 
tional Book Store Representatives. 
In the early afternoon of each day 
there were three interest-groups: 
projection skills and handling film, 
production of non-photographi 
visual aids, and photographic pro- 
duction which included script wri- 
ting, motion picture production, and 
kodachrome slide production. Late 
afternoon and evening was given 
over to the preview of film and 
other visual materials. 
NEED FOR Group COORDINATION 
After.a day or two it was obvious 
that all those enrolled for the work. 
shop tended to fall into three dis- 
tinct groups: a) the photographic 
and production enthusiasts, b) the 
promotion enthusiasts, and c) the 
educational methods and technique 
enthusiasts. These distinct strata of 
interest and concern can easily be 
seen in the movement today. All 
three groups are needed. If any one 
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VISUAL WORKSHOP 


A Report on the Church Workshop in Visual Education 


group tends to dominate the move- 
ment in the coming years it will 
lead to disaster. Each group needs 
the other two if there is to be bal- 
ance and solidity. 

Those who have followed their 
camera into the movement tend to 
overlook educational methods, and 
may produce a vast amount of ma- 
terial which has scant educational 
value when considered in relation 
to specific objectives in religious 
education. In the local church he 
may not see the need for building 
gradually an appreciation for vis- 
ual aids and materials as a part of 
the total process and program of 
religious education. 





marily the pastor who has come up- 
on the film as a powerful substitute 
for something else. Many use it as 
a means for evangelism and some 
for crusading. Others find that it 
gets a crowd when their preaching 
does not. Some have found that mo. 
tion pictures in church and com- 
munity will help finance other wor- 
thy projects. Those in this category 
tend to overlook the other visual 
aids, using the film almost exclu- 
sively, and generally with large 
groups and seldom as a means of 
teaching or enrichment for smaller 
groups and classes. 

The third 


those who have been primarily con- 


general group are 




















The promotion enthusiast is pri- cerned with educational methods 
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and smaterials in advancing the 
work of the church. To them vis- 
ual aids are aids in teaching; not 
the whole of teaching. To them vis- 
ual materials are considered as 
other materials in religious educa- 
tion. This group wants to develop 
sound educational methods and 
techniques in using visual aids in 
religious education. They are a lit- 
tle shy at the term ‘visual educa- 
tion,” preferring to speak of visual 
aids in education and 
church work. Most of them cannot 
produce visual materials, but they 


are competent to judge the educa- 


religious 


tional value of a piece of material. 
They are aware of the need for an 
abundance of material. They would 
like for this material to be pro- 
duced with some appreciation for 
educational criteria. They have no 
desire to take over either the pro- 
duction or the popularizing of vis- 
ual aids. They do believe that pro- 
ducers, distributors, and users 
should seek to understand sympa- 
thetically each others needs, inter- 
ests, problems and special points of 
view. The shortcoming of this group 
of educators will be a tendency to 
perfectionism. 


VERBALISM Too EvipENT 

Neither the man with the camera 
and a head full of ideas, nor the 
pastor with a projector and a keen 
interest in a worthy cause, nor the 
director of religious education with 
his insights and educational tech- 
niques, can alone bring the use of 
visual aids to mature and perma- 
nent status in the work of the 
church. All three groups are need- 
ed, and require each other, if the 
movement is to have symmetry and 
balance and duration. 

It was a very ‘wordy’ workshop 
on visual aids. Verbalism, strong in 
public education, flowers in the rich 
soil of religion. Worship services 
were too wordy; slide-lectures were 
long on words and short on pic- 
tures, and in many instances t. + 
burden of meaning was carried i1 
the auditory and not the visual ma- 
terial. Sound films were wordy, af- 
flicted with long sentences, and 
commentation keyed to the wrong 
mood for best educational results. 
Every one recognized this verbal- 
ism. Future workshops and _insti- 
tutes will tend to shift the accent 
from words to pictures, from the 
auditory to the visual. 

In the thinking of many there 
was a tendency to over-value the 
sound motion picture and under- 
value the less dramatic visual aids. 
There was a tendency to want to be- 
gin using visual aids at the level of 
the motion picture. Many churches 
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will do well to dust off the stereop- 
ticon and use some good glass 
slides in teaching and worship. In 
getting visual aids into the educa- 
tional program of the church, 
church leaders should see the wis- 
dom of beginning where they are; 
of using materials and methods 
which do not require a degree of 
skill and finesse beyond the aver- 
age worker. 

There was a great interest in pro- 
jection equipment and one got the 
impression that churches were now 
earmarking funds for the purchase 
of such equipment at the first op- 
portunity. The manufacturers made 
a great contribution to the work- 
shop—greater than they  under- 
stood. Their representatives came to 
explain, teach, and demonstrate 
and not to sell. The staff of the 
workshop was there to teach and 
not to recommend any specific 
equipment. The fine spirit and co- 
operative attitude of the commer- 
cial people impressed every one 
and built valuable good-will and 
understanding. 


Wurat or Next Year? 


By the end of the week many en- 
rollees and leaders felt that next 
years workshop should have a lec- 
ture-discussion treatment of the 
basic educational and _ psycholog- 
ical principles which are peculiar 
to the effective utilization of visual 
aids in promoting religious growth 
and experience. The experience of 
the public school in using visual 
aids needs to be applied to the prob- 
lems in the field of the church, and 
the implications of the vast devel- 
opment of visual aids in training 
Army and Navy personnel need to 
be pointed out and understood. 





TWO MEN 
WANTED! 


Man with proven background of 
experience in distributing motion 
pictures to all types of non-theatrical 
audiences. 


Man with demonstrated ability to sell 
special purpose motion pictures and 


prepare own presentations. 


Both excellent opportunities with ex- 


citing post-war future. 


Box 35 
BUSINESS SCREEN 
Chicago 11, Tl. 


157 E. Erie St. 










Number One + 1944 


For Dutch Liberation 


+ A film has been produced to be 
used in Holland—when that coun- 
try is liberated —to recruit men 
for the allied offensive against 
Japan. It was previewed in Mel- 
bourne in September. Made under 
the auspices of the Netherlands 
Indies Information 
Service, the picture will be shown 
throughout liberated Holland un- 
der the title, Jndie Roept — (The 
Indies are Calling). It appeals to 
Dutchmen to remember the hero- 
ism and sacrifices of the Nether- 
lands forces that opposed the Japa- 
nese in 1942. Commentary is by the 
Dutch broadcaster, Onno Liebert. 


Government 


Included in the film are a num- 
ber of action shots of the guerrilla 
fighting on Timor Island culminat- 
ing in scenes showing some of 
these veterans of the Timor cam- 
paign back in action with the 
allied troops that liberated Nether- 
lands New Guinea. 


New Wilson Film Catalogs 


* More in each issue and three 
times as many issues is the 1945 
schedule for the Educational Film 
Catalog announced by the publish- 
ers, the H. W. Wilson Company, 
New York 52. This descriptive cat- 
alog of non-theatrical films has 
been growing in scope and com- 
pleteness since its first appearance. 
Beginning in January, the Cata- 
log will be issued nine times a 
year (monthly except June, July, 
August) superseding the present 
fall, winter and spring plan. This 
will bring new films to the atten- 
tion of subscribers almost as soon 
as they are available. Subscribers 
will not, however, have to consult 
many alphabets to discover all 
films on a given subject. Every 
other issue of the Catalog will com- 
bine in one alphabet the new films 
of the month with the films listed 
in the previous issue or issues. In 
June 1945 subscribers will receive 
a strongly bound volume contain- 
ing all 1945 films through May, 
plus the 2,930 films still available 
that appear in the 1944 catalog. 
The new plans call for inclusive, 
as well as the former selective list- 
ing, and the interpretation of “Edu- 
cational Films” has been broad- 
ened to include practically all non- 
theatrical films. This is especially 
true in the 16mm field where 
the emphasis remains. Subscribers, 
however, will not lose the selective 
feature as films than ever 
wil’ be described and evaluated. 
Insofar as obtainable, entries for 


more 


all films will contain such data as 
producer, distributor, price, rental. 
sound, silent, running time, etc. 
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1712 CONNECTICUT AVE. 
WASHINGTON, D. C. 


The Most Complete 16mm 


Sound Motion Picture Studios in the East 
—SOUND SLIDE FILMS— 








CREATIVE, EDITORIAL, 
and 


CONSULTING SERVICES 
on VISUAL AIDS 


Research, ideas, manuscripts, complete training 
courses; production assistance, program adminis- 
tration, advisory and other special services on slide- 
films, manuals, motion pictures, and related media; 


for EXECUTIVES, PRODUCERS, 
BUSINESS ORGANIZATIONS, 
EDUCATORS, AGENCIES, ete. 


Products, processes, and principles EXPLAINED; 
engineering and technical subjects VISUALIZED 
for salesmen, prospects, consumers, mechanics, 
servicemen, technicians, and trainees. 





Complete charge of program, or co-operation with 
existing set-up, or limited assistance as the client 


G. W. KELLY 


64 East Park Street, East Orange, New Jersey 


desires. 


























are at your service. A majority of firms listed can provide 


A NATIONAL DIRECTORY OF VISUAL DEALERS 


These qualified visual education dealers, specializing in 
products and services for the use of projected training and 


(to eligible purchasers) and accessories. Projection service 
facilities, including operator and equipment, may also be 


informational aids in industry, education and government, \ arranged through a majority of the firms listed. For specific 


official War Films, U. S. Office of Education training sub- 
jects, and other visual aids as well as screens, projectors 


information concerning locations not listed please address 
the Reader Service Bureau, Business Screen Magazine, 
157 E. Erie, Chicago, Ilinois. 


SEE THESE CONVENIENT REGIONAL SOURCES FOR EQUIPMENT, FILMS AND SERVICE 


EASTERN STATES 

CONNECTICUT 

Hebert Studios, Inc., 53 Allyn St., Hart 
ford 3, Conn. 

DISTRICT OF COLUMBIA 

The Jam Handy Organization, Inc., 
Transport 'tn. Bldg., Washington 6, D.C 

Paul L. Brand, 816 Connecticut Ave 
Washington 6, D.C 

MAINE 

Stanley Dana Corp., 263 St. John St 
Portland, Maine 


MARYLAND 

Kunz Motion Picture Service, 432 N 
Calvert St., Baltimore 2, Md 

Stark Films, 537 N. Howard St., Balti 
more |, Md. 

MASSACHUSETTS 

Visual Education Service, Inc., 13] Clar- 
endon St., Boston 16, Mass 


NEW HAMPSHIRE 

A. H. Rice and Co., Hollis, N. H 

NEW JERSEY 

Audio-Film Libraries, 41 Washington 
St., Bloomfield, N. J 

NEW YORK 

Buchan Pictures, 79 Allen St., Buffalo 
N. Y. 

Bertram Willoughby Pictures, Inc., Suite 
600, 1600 Broadway, New York City 

Walter O. Gutlohn, Inc., 25 W. 45th St 
New York 19, N. Y 

The Jam Handy Organization, Inc., 
1775 Broadway, New York City 18 

King Cole’s Sound Service, 203 E. 26th 
St., New York City. 

John E. Allen, Inc., Box 383, Rochester 7 
N. Y. 

PENNSYLVANIA 

Kunz Motion Picture Service, 1319 Vine 
St, Philadelphia 7, Pa 


SOUTHERN STATES 

ALABAMA 

Wilfred Naylor, 1907 Fifth Ave, No 
Birmingham 1, Alabama 

FLORIDA 

Ideal Southern Pictures Co., 9536 N. E 
Second Ave., Miami, Fla 

GEORGIA 

The Distributor’s Group, Inc., 756 W 
Peachtree St., N.W., Atlanta, Ga. 

Calhoun Company, 10! Marietta St 
Atlanta 3, Ga 

Stevens-Ideal Pictures, 89 Cone St 
N. W., Atlanta, Ga. 

KENTUCKY 

D. T. Davis Co., 231 W. Short St 
Lexington, Ky. (Also Louisville, Ky.) 

LOUISIANA 

Stanley Projection Company, 2!1)/- 
Murray St., Alexandria, La 

Jasper Ewing & Sons, P. O. Box 1023, 

Baton Rouge, La 


Feltus B. Stirling, 2005 Ferndale Ave 
Baton Rouge 15, La. 

Ideal Southern Pictures Co., 336 Bar- 
rone St., New Orleans, La. 

MISSISSIPPI 

Herschel Smith Company, |119 Roach 
St., P.O. Box 1187, Jackson 110, Miss 

TENNESSEE 

Ideal Pictures Corp., 18 S. 3rd St., 
Memphis, Tenn. 

Frank L. Rouser Co., Inc., P. O. Box 

* 2107, Knoxville 11, Tenn. 

VIRGINIA 

Ideal Pictures, 210 E. Franklin St., Rich 
mond, Va. 


MIDWESTERN STATES 

ILLINOIS 

Ideal Pictures Corp., 28 E. 8th St., Chi 
cago, Ill. 

Walter O. Gutlohn, Inc., 19 S. La Salle 
St., Chicago 3, Ill. 

The Jam Handy Organization, Inc., 230 
N. Michigan Ave., Chicago 1, Ill. 

McHenry Educational Films, 64 E. Jack 
son Blvd., Chicago 4, Ill. (HARrison 
3329) 

Garland B. Fletcher Studios, 218 W 
Main St., Urbana, Illinois 

IOWA 

Pratt Sound Film Service, 805 Third 
Ave., S. E., Cedar Rapids. la 

Ryan Visual Aids Service, 409-11 Har 
rison St., Davenport, Ia 

KANSAS-MISSOURI 

Central Visual Education Service, 
Broadview Hotel Bldg., Wichita, Kas 

Kansas City Sound Service Co., Room 
1, Lobby floor, 926 McGee St., Kansas 
City 6, Mo. (Ideal Pictures) 

Erker Bros. Optical Co., 610 Olive St 
St. Louis 1, Mo. 

Swank Motion Pictures, 620 Skinker 
Blvd., St. Louis, Mo. 

MICHIGAN 

Engleman Visual Education Service, 
701 W. Warren Ave., Detroit 1, Mich 

The Jam Handy Organization, Inc., 282! 
E. Grand Blvd., Detroit 11, Mich. 

Capital Film Service, 217 W. Grand 
River, East Lansing, Mich 

MINNESOTA 

Film Preview, 1504 Hennepin Ave., 
Minneapolis, Minn. 





This Directory Is Restricted 
to Specializing Visual Dealers 


*For the convenience of Business Screen 
readers, listings in this National Direc- 
tory are restricted to qualified visual 
dealers and branches of national or- 
ganizations. Qualified dealers should 
apply for application form. (See ad- 
dress above.) 


Your Inquiry Is Invited 














National Camera Exchange, 86 S. Sixth 
St., New Farmers Mechanics Bank 
Bldg., Minneapolis 2, Minn 

OHIO 

Lockard Visual Education Service, 922 
Roslyn Ave., Akron 2, Ohio. 

Ralph V. Haile & Associates, 215 Wal- 
nut St., Cincinnati, Ohio. 

The Jam Handy Organization, Inc., 310 
Talbott Building, Dayton 2, Ohio 

Twyman Films, Inc., 29 Central Ave., 
Dayton 1, Ohio. 

Martin Sound Systems, 50 Charles Ave., 
S.E., Massillon, Ohio. 

Cousino Visual Education Service, 122] 
Madison Ave., Toledo 2, Ohio 

WISCONSIN 

Photoart House, 844 N. Plankinton Ave., 
Milwaukee, Wisc. 


WESTERN STATES 

CALIFORNIA 

Donald J. Clausonthue, 1829 N. Craig 
Ave., Altadena, Calif. 

Ideal Pictures Corp., 2408 W. 7th St., 
Los Angeles, Calif. 

The Jam Handy Organization, Inc., 7046 
Hollywood Blvd., Los Angeles 28, 
Calif. 

Screen Adettes, Inc., 1709 W. 8th St., 
Los Angeles 14, Calif. 

Walter O. Gutlohn, Inc., 4247 Piedmont 
Ave., Oakland 11, Calif. 

Carroll W. Rice, 19 Estrella Ave., Pied- 
mont, Oakland 11, Calif. 

Photo & Sound, Inc., 153 Kearney St., 
San Francisco, Calif. 

Screen Adettes, Inc., Sixty-Eight Post 
Bldg., 68 Post St., San Francisco 4, 
Calif. 

Herbert M. Elkins, 10116 Ora Vista Ave., 
Sunland, Los Angeles Co., Calif. 

COLORADO 

Ideal Pictures Corp., 1739 Oneida St., 
Denver, Colo. 

OREGON 

Ideal Pictures Corp., 915 S. W. 10th 
Ave., Portland, Oregon: 

Moore's Motion Picture Service, 306-310 
S. W. Ninth Ave., Portland 5, Ore. 
Screen Adettes, Inc., 314 S. W. Ninth 

Ave., Portland 5, Ore. 


TEXAS 

Walter O. Gutlohn, Inc., 302!/2 S. Har- 
wood St., Dallas 1, Texas. 

National-Ideal Pictures, 2024 Main St., 
Dallas, Texas. 

Visual Education, Inc., Twelfth at 
Lamar, Austin, Texas. Also. Cotton 
Exchange Bldg., Dallas 1, Texas. 

WASHINGTON 

Rarig Motion Picture Co., 5514 Uni- 
versity Way, Seattle 5, Wash. 

HAWAII 

Motion Picture Enterprises, 121 S. Bere- 

tania Honolulu, T. H. 


























S.V.E. 300-Watt Model G Slidefilm Projector 


As the Society celebrates its Silver Anniversary, culminating 25 years of service to industry, 
schools, churches and the Armed Forces of our nation, it looks forward to the opportunities 
which lie ahead for still further improvements in visual training material, projection equip- 


ment and other aids to more thorough learning. 


SOCIETY FOR VISUAL EDUCATION, Ine. 


100 EAST OHIO STREET e CHICAGO 11, ILLINOIS 











C) SPERRY CORPORATION 


YOUR FUTURE IS IN THEIR HANDS 


How quickly can they be retrained? 


Far-sighted companies are making certain that postwar 


training makes full use of the lessons learned in the war effort. 


Inthe armed forces improved methods of group instructionhave 


speeded indoctrination and quickened the transfer of skills. 


Pictures to a purpose are made by Wi ,, JAM HANDY 
co * 
ganization __ 
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